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Dear Shareholders,

Amid the ongoing COVID-19 outbreak, BJC came back standing strong
in unity. We owed this to the cooperation from the Executive Board and all staff
members in every segment. The company has introduced new measures
in order to understand and adapt to the new normal, devised effective
management plans to navigate uncertainties, as well as made appropriate
adjustments to its investment plans for long-term stability.

The year 2021 was yet another year of various challenges. Although the
COVID-19 situation saw improvement, and the performance of each business
segment started gradually recover, the new Omicron variant outbreak spike
during the mid-2021 still raised people’s concemns over cost of living and affected
the overall economy. In these circumstances for 2021, BJC generated 150,139
million Thai Baht in total revenues, a 4.8% decrease from previous year, and its
consolidated net profit available for the shareholders of the company reached
3,585 miillion Thai Baht, a 10.4% decrease from 2020.

With the vision to be the leader in the ASEAN region, Berli Jucker Public
Company Limited, or BJC, currently operates its business with operations in Thailand,
in CLMV countries (namely Cambodia, Laos, and Vietnam), and in Malaysia.
It manages comprehensive distribution centers and logistics system all over the
region, as well as operates retail businesses in Thailand, Vietnam,
Cambodia, and Laos. Coverage of upstream, midstream, and downstream
businesses is a significant factor that enables the BJC Group to continue to grow
steadily and readies it for global market endeavors in the future.

| feel honored to be able to witness the continuous growth in all of the
BJC’s business segments, including the glass packaging business for which the
Group green-lighted more investment and production capacity expansion in
order to support the growth of food and drink industry; the growth of its retail
business group, Big C Supercenter, thanks to the continuous expansion of 159
new branches in 2021, ranging from Big C Supercenter hypermarkets to Big C
Mini proximity stores and Pure pharmacies, and 10 conversions of Big C Market
stores to Big C Foodplace, Big C Depot, and MM Food Service stores, which
are the new concept stores introduced to keep in line with the needs and lifestyle
of consumers today.

Throughout the past 139 years, BJC Group has continuously adhered to
the principles of good governance and conducted its business with honesty and
transparency. At the same time, the Group is committed to the environmental and
social responsibility, and has always supported education, quality of life improvement,
as well as religions and cultures, aiming to provide quality human resources that
ultimately bring the country forward with sustainability. More importantly, other
than its success as a Thai business, the Group is also proud to have continuously
taken part in supporting the community via its BJC Big C Foundation and other
social development programs launched by various organizations, working
together to drive and improve the quality of life of Thai people, caring for and
tending to people in the community, staff members, customers, consumers, and
other surrounding communities.

Moreover, the Group also strives to be the leader in business operations
that align with the sustainable development approach, to be efficient, as well
as to be on top of the ever-changing business environment and competition.
BJC has set its sight both on the short-term and long-term goals when it comes to
important sustainability issues, e.g. reducing greenhouse gases emission,
managing its supply chain, introducing social programs, among others, in order
to push the Group’s business operations toward its goal of Growing Sustainably
Together.

| ' would like to thank all shareholders, customers, business partners,
various organizations, and all interested parties for providing your support to the
operations of BJC Group. | would also like to thank the Executive Board and
every staff member for their full co-operation and dedication, enabling us to
carry out business in line with the Group’s visions and policies, to achieve our
goals together, and to firmly move forward into our 140" year.
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Dear Shareholders,

Berli Jucker Public Company Limited engages in the business of
producing goods and providing services with a strong confidence in the
principles of free trade and good business governance practices.
We operate our vertically integrated businesses in the region with
responsibility, whilst providing quality products and services to enhance
people’s daily lives. As aresult, BJC is today one of the leading companies
in Thailand that has been growing sustainably over the past 139 years,
and we maintain our regional leadership in business operations through
our vertically integrated supply chain of manufacturing and distributing of
goods and services.

In the midst of changes caused by the outbreak of COVID-19 over
the past two years, the company proceeded with proactive management
by continuously adjusting its strategies and developing its operational
procedures to maximize efficiency. Thanks to the cooperation from shareholders,
Executive Board, and staff members, BJC was able to tackle the pandemic
quickly and effectively. During this time, the company navigated the
COVID-19 outbreak by building trust, educating the customers about its
strict and standardized sanitation measures in place, and by expanding all
distribution platforms to respond to the needs of customers of all lifestyles.
Moreover, in the aspect of business and financial performance, BJC was
inevitably affected by the external factors arising from the aforementioned
COVID-19 outbreak. However, as the company established effective,
multi-faceted operational directions and strategies to respond to the
situation its financial position remained robust.

In terms of our business operation approach, BJC adheres and
follows the principles of good governance to support its growth in the long
run, whilst keeping the stable value creation for each and every business
atheart. In 2021, BJC was honored with various sustainability recognition,
e.9. Dow Jones Sustainability Indices (Silver Class), FTSE4Good, THSI
Thailand Sustainability Investment, and ESG100 - Thaipat ESG Index.
We also aim to achieve our net-zero greenhouse gas emission goal
within 2050 by improving the efficiency of our manufacturing process,
using products which reduce greenhouse gas emissions, and increasing
carbon reserves and sinks. This is due to our belief that, as an organization,
we have roles and responsibilities to do our part in preserving the
environment and society for sustainability.

BJC is like a big tree, with its strong roots deeply planted in the soll,
thriving, branching out and providing shade to everyone and every sector
in Thailand. BJC operates with the principle of good governance, driving
the organization with good corporate values and culture, with care and
responsibility to the community, to the environment, and with consistent
good returns to all stakeholders. In my capacity as the Chief Executive
Officer and the President of Berli Jucker Public Company Limited, | would
like to express my heartfelt appreciation to all shareholders, business
associates, investors, business partners, customers, and every staff
member for the trust you have in us and for consistently providing your
support to the operations of BJC Group. We are ready for a steady advance
into our 140th year to guide the BJC Group into the global market, aiming
to provide worthy returns to everyone to the fullest extent of our capabilities
on the basis of transparent business operations and bringing benefit to the
country.
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BJC Vision, Mission & Strategic Direction
2022 -2026

Your Trusted Partner for a sustainable better living

Our Mission

+ To serve customers’ personal needs based on customer-centric and data-driven culture

+ To deliver quality goods and services through innovative solutions

+ To strive for sustainable prosperity to all stakeholders

Modern Retail

« Expand new stores
in all formats to
cover all provinces
across ASEAN

Develop products
and renovate stores
to meet rural
community needs
with direct purchase
of local products

Apply technology to
expand 020

(online to offine)
platforms

Wholesales

« Establish MM stores
with products at
affordable prices to
help entrepreneurs
in their businesses

Expand trading
network through
Don Jai projects to
access and increase
customer base in
rural areas,
understanding of
their needs and
providing them the
just products

Look for agricultural
and local products

to be sold worldwide

Consumer

« Build a strong
distribution network
to cover the entire
ASEAN

Expand new
distribution channels
and invest in
important
infrastructure

Differentiate from
competitors by
combining retail and
wholesale businesses
to better address
customers’ needs
and satisfaction
through a wider
range of products

Healthcare

« Improve distribution

channels of medical
supplies to be more
accessible in rural areas
by Siri Pharma and Pure

Develop platform
among hospitals,
medical staffs and
patients to obtain
accurate and
personalized
diagnostics and to
provide prompt services

Collaborate with
hospitals and
technology specialist
to offer telemedicine
and preventive medicine

Chemical

Draw from customers’
behavior data and
production data for
chemical product
partnership

Invest or partner in
chemical
manufacturers for
healthy food products

Develop healthy
food formulas for
both ‘ready-to-eat’
and ‘ready-to-cook’
meals to be served
by the central
kitchen and for home
delivery orders

Packaging
and Technical

Draw from customers’
behavior data and
production data for
new product and
service development

Expand new
business areas
such as flexible
paper packaging

Seek investment
opportunities in
new power energy
business and
modern production
equipment

Collaborate among BJC, Big C, MM and business partners to improve quality of consumer goods, house brand products, and imported product sourcing
to meet customers’ requirement

Seek investment opportunities or partnerships with manufacturers and leading distributors in ASEAN to strengthen BJC product portfolio with better margin

Aim for BJC to become Thailand’s largest FMCG company under the BJC and Big C’s own brands in 2026

Invest in startups to seek new business opportunities to support production and marketing, create research and development platforms for value-added
products, and collaborate with both domestic and international university networks under BJC Big C Foundation

Apply technology to improve supply chain management in order to obtain more precise merchandise planning with timely product delivery,
cost efficiency, to maximize customers’ satisfaction

Invest in advance technology such as automated warehouse system and conveyor system to minimize human errors and reduce distribution cost

Operational Excellence & Financial Discipline

Smart Ecosystem

High Performance Culture
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Chairman of the Executive Board
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Vice Chairman of the Board of Directors
Vice Chairman of the Executive Board
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Vice Chairman of the Board of Directors

Vice Chairman of the Executive Board
Chairman of the Nomination and Remuneration
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Mr. Thirasakdi Nathikanchanalab
Director

Vice Chairman of the Executive Board
Risk Management Committee Member

Mr. Prasert Maekwatana
Director

Mr. Aswin Techajareonvikul
Director

Executive Director

Risk Management Committee Member
Investment Committee Member

Chief Executive Officer and President

Mrs. Thapanee Techajareonvikul

Director

Executive Director

Investment Committee Member

Committee member and Secretary of the Sustainability
Development Committee

Secretary of the Nomination and Remuneration Committee
Senior Executive Vice President,

Office of Chief Executive Officer and President
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Mr. Sithichai Chaikriangkrai

Director

Executive Director

Chairman of the Investment Committee
Risk Management Committee Member

Mr. Prasit Kovilaikool

Independent Director

Chairman of the Audit Committee

Sustainability Development Committee Member

Prof.E. Pirom Kamolratanakul, M.D., M.SC.
Independent Director

Chairman of the Sustainability Development Committee
Audit Committee Member

Nomination and Remuneration Committee Member

Police General Krisna Polananta
Independent Director
Audit Committee Member

Nomination and Remuneration Committee Member

Miss Potjanee Thanavaranit
Independent Director

Chairman of the Risk Management Committee
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Mr. Weerawong Chittmittrapap
Independent Director

Mr. Rungson Sriworasart
Independent Director

Associate Prof. Kamjorn Tatiyakavee, M.D.
Independent Director

Sustainability Development Committee Member

General Thanadol Surarak
Independent Director

Associate Prof. Pimpana Srisawadi, DBA
Independent Director

Audit Committee Member
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Mr. Aswin Techajareonvikul
Chief Executive Officer and President

Mrs. Thapanee Techajareonvikul
Senior Executive Vice President,
Office of Chief Executive Officer

and President

Mr. Vichien Rungwattanakit
President of Packaging Business
Management Board Member

Mr. Tul Wongsuphasawat
President of Consumer Products Business
Management Board Member

Risk Management Committee Member

Mr. Teera Werathamsathit
Group Chief People Officer
Management Board Member
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Mrs. Suwannee Poonapanont
President of Healthcare and Specialties Business
Management Board Member

Mrs. Sirikul Samutsakorn

Executive Vice President of BJC Specialties Company Limited
and White Group Public Company Limited

Management Board Member

Mr. Boonsak Stitmannaithum

Senior Executive Vice President - Logistics & Engineering Business
and Acting Senior Vice President - Graphic System Division
Management Board Member

Ms. Anchalee Rimviriyasab
Chief Financial Officer of BJC

Management Board Member

Mrs. Kamonwan Sivaraksa

Executive Vice President - Group Legal, Company Secretary
and Compliance Division

Management Board Member
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Berli Jucker Public Co., Ltd., (the “company”) was
founded in 1882 by Mr. Albert Jucker and Mr. Henry Sigg.
The two initially established the company under the name
“Jucker & Sigg & Co” to act as a trading agent for French,
British and Italian shipping firms as well as an agent for
foreign insurers and banks such as the Indochina Bank
(from 1878 to 1890) and the Hong Kong and Shanghai
Bank (from 1885 to 1888). Additionally, the company was
also engaged in rice mill business and acted as a distributor
of imported and exported goods.

After Mr. Albert Berli,
took over the company, the name of the company was
changed to “A. Berli & Co” in 1896. The company then

the son in law of Mr. Jucker,

acted as a merchant of miscellaneous items, engaged in
rice mill business, and became an exporter of goods such
as rice, timber, resin, sealing wax, and leather. In addition
to that, Mr. Albert Berli also started the company’s importing
business by being Thailand’s first importer of canned milk
from Switzerland. Later on, the company began importing
garment from Switzerland, England, and Germany, cocoa
from Denmark, and paper napkins from the United States.

In 1913, A. Berli & Co turned its focus to mining
business, concentrating on tin and wolfram and opened a
new branch in Nakorn Srithammarat. Afterwards, the company
expanded by opening a branch in Zurich, Switzerland as
its first foreign product distribution center in 1914,

In 1924 the company changed its name to “Berli
Jucker & Co”. importing goods from various countries such
as canned milk from Switzerland, tissue paper from the
USA, cocoa from Denmark, among various other goods
which were well received by the Royal Court and the
aristocracy. In the year 1934, the company expanded to
Burma as a distributor for ships and equipment relating to
ships such as machinery, windlass motors, as well as
newsprint paper and medicinal products. However, this
illustrious venture had to close down due to the effects of
World War 1I.
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After the World War |l ended, Mr. Albert Berli was
unable to continue running the company due to his health
issue. He thus appointed Mr. Edward Jucker as a Managing
Partner and reopened “Berli Jucker & Co” in September
1946 with an office on Charoen Krung Road.

Moreover, during the period from 1950 to 1959, the
company also begun to act as a representative for many
leading manufacturers such as Sandoz, Agfa, Leitz, Keha,
Scott, as well as a representative for numerous engineering
companies such as MAM, AEG Telefunken, Craft Work
Union, which resulted in a rapid growth and expansion and
necessitated a change from family-owned business into
a limited company in order to accommodate trade and
industry demands.

In 1965, Mr. Water Myers deemed that running
business under the partnership of family members
obstructed growth and prosperity. He thus persuaded
other partners to convert the company into a public
company, allowing the general public to hold shares in the
company.

The year 1967 was an extremely auspicious year for
the company as his majesty the King Bhumibol Rama 9
in his grace bestowed the Garuda Seal to the company
which reflects the honest entrepreneurial spirits that bring
prosperity to the nation.

When the Thai stock market was founded in 1974,
Berli Jucker was listed on the stock market of Thailand on
25 April 1975 as one of the seven starting members of the
exchange. Later, in the year 1982, the company partnered
with the Pepsi Co, USA and established Siam Snack Ltd
(which was later changed to Berli Jucker Food Ltd.)
manufacturing snacks. In 1987, the company expanded into
the manufacturing and distribution of multi-purpose tissue
paper, which is currently operated by Berli Jucker Cellox Itd.
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In the year 1990, the company reentered Myanmar
after stopping its operation there during the World War 11,
by establishing a local office in Yangon for sourcing medical

equipment, typewriters, consumer goods, and packaging
products.
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In the year 1992, the Public Company Limited act
was passed and in the next year the company changed
its name to Berli Jucker PLC and established the Vina
Glass industry Co., Ltd in 1995 in the Binh Duong Province
with the registered capital of USD 34 Million, its first
affiliate in Vietnam.

In 2001, the company went through another major
change when a unit of Thai Charoen Corporation (or TCC
Group) acquired all of the company’s shares held by First
Pacific, making TCC the company’s sole major shareholder.
Upon the completion of a tender offer, Nakornchuen Co.,
Ltd., a unit of Thai Charoen Corporation (or TCC Group)
owned a total of 83.50% of the company’s outstanding
shares. At present, the company major shareholder is TCC
Holding Co., Ltd., which has 74.42% of stake in the
company (as of August 25, 2021).

In 2006, the company became the largest manufacturer
of tissue paper in Thailand with Cellox’s paper manufacturing
plant which has the capacity to produce 50,000 tons of
paper per year.

In 2007, the company expanded its business to
cover other products by acquiring a 50% stake in Thai
Beverage Can Co., Ltd., a leading manufacturer of

aluminium cans and lids in Thailand.
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In 2008, the company acquired Jacy Foods SDN
BHD, a manufacturer of potato chips and other snacks in
Malaysia. The company produced and distributed potato
chips in Malaysia while also exported them to other
countries in Asia.

In 2010, the company formed a joint venture with
Owens-lllinois or O-I to acquire Thai Malaya Glass Co.,
Ltd., a glass manufacturer, to export its products to F&N
and other factories in China, Vietnam, and Thailand. This
made Thai Glass Industries Public Company Limited (TGI)
into the largest glass manufacturer in South-east Asia.

In the same year, the company (through its subsidiary;
BJC International Co., Ltd.) founded Thai Corp International
(Hong Kong) Co., Ltd., and Thai Corp International (Vietnam)
Co., Ltd., to import, export, and distribute its products and
other Thai consumer products in Vietnam.

In 2011, the company acquired Asia Books, a leading
importer and distributor of books in English, Thai, and
other languages in South-east Asia.

The company celebrated its 130" anniversary in 2012.
In that year, Mr. Aswin Techajareonvikul, Chief Executive
Officer and President of BJC, received the “Asia Business
Awards” from CNBC, USA, for Thailand Business Leader
of the Year.

In 2013, BJC further expanded its business
domestically and internationally by acquiring a majority
stake in Thai An Vietnam Joint Stock Company (“Thai An”)
while also collaborated with partners in Laos to establish
BJC M Point International Co., Ltd., to conduct wholesale
and retail activities.

In 2014, the company founded BJC International
Holding Pte. Ltd., (BJIH) in Singapore and BJC Commerce
Co., Ltd., to expandits business into the area of e-commerce.



22 4 Company Profile 2021

f

eRcianyy

— B —

lu3) 2558 gafausTadmilunguusEndiadlainig
WA RIANITINNINAAUIINTUNLA Y Tagau1Inndn
m@mewmmﬂmmmmmﬁaeﬂmﬂaaamﬂﬂamm
l@anivaadoalluriaenan anieaansonanld
TuSrannuazeaiiias uananilusgnulssunnsnan
m@mel,mhwnﬁmmemaﬂamwﬂmwmmmLﬂu 300
AU TU Lwaia\ﬁumimmammaﬂﬁiﬂamiaﬂmm wonani,
93NN U aumaﬁmm auma'ﬂw mu:ﬂu Lwammuﬁiﬂa
Cloud LLaw‘]Jiﬂ’]ia%G] ‘V]Lﬂ&l’a”llaﬁ

i) 2569 nguusEndiag dnwthugansasmu
sLuﬁiﬂQ‘Ll’i‘JQﬂmsmLﬂ’J LwaiaﬂiUﬁﬁﬂQL@iaﬂ@NLLa 21113
Arilasthoudounioimmelulsmeussasaelszmne
FnumIagyund 2,000 EuLm lumiﬂaammmmammﬂm
WI‘A‘\N’]%VL‘V]EJ WAL Nad Jendaaszys (“TMG) 611\‘11;334
ymanaelEluanedl 2560 Taofirdonan 300 Sy ol
TutRatugsiaussaimiuii S asHAnToa 3,435 G/

Tuddenu ﬂawwmmasﬂ@mmssﬁawﬂu U3EN
ind ilafiduinai 1fia (umau) R muwuﬂwwmﬂaﬂ
ATLASUNNTOITNIN1ITUATY mmmwmﬂmaﬁmmwmei
A 797 a0 TegmsdndeRamsasei mum'gamm
UREPERETEE VLomaﬁa@ﬂamimmwmlwmaumu
LAZATLIIAT mmﬂamum naN9n wazdanein amie
ﬁﬁmaw] Aaaitosin laanenguuIsnildadiu
nstierusnAadulesas 58.55

\ —_ L O | e —

In 2015, BJC’s packaging business successfully developed
amethod of emerald green glass bottle manufacturing which
offers better UV protection (as compared to those of regular
green glass bottles in the market) while also gives high yield
and good continuous production. Additionally, the business
also added more machinery to local glass bottle manufacturing
plants, providing a higher production capacity of 300 tons
per day. The move was made to accommodate the expansion
of the packaging business. In the same year, the company
also made a joint venture with Internet Initiative Japan to
run a cloud computing business and other related services.

In 2016, BJC continued to expand its investment in its
packaging supply chain to support the growing food and beverage
industry, both in the local and intermational markets. The company
spentover 2,000 million Thai Baht to construct a new furnace
at the manufacturing facility of Thai Malaya Glass (Saraburi),
which began its production in late 2017 with a production
capacity of 300 tons/day. At present, the packaging supply
chain has a total production capacity of 3,435 tons/day.

In the same year, BJC acquired a stake in Big C Supercenter
Public Company Limited, a hypermarket chain with 797
branches across Thailand. This acquisition was an important
milestone that helped expand the company’s business to cover
upstream, midstream, and downstream operations. At that
time, the company owned 58.55% of shares in Big C.
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Markets as FTSE4Good ASEAN 5 ann FTSE Russell
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In 2017, the company offered to buy the rest of the
shares in Big C at 225.00 Thai Baht per share. At present,
the company owns 99.96% of shares in Big C. In addition
to that, BJC International Company Limited (BJIHK) also
acquired Vina Paper Company Ltd., one of the leading
manufacturers of tissue paper in Vietnam, for 483 million
Thai Baht. At present, the company has a manufacturing
capacity of 16,000 tons/year and has a market share of
13.00% in Vietnam.

In 2018, BJC set up a new glass furnace at its TMG
Saraburi plant, increasing its glass manufacturing
capacity in Thailand by 400 tons/day. Currently, BJC is
the largest glass manufacturer in South-east Asia with a

capacity of approximately 4,000 tons/day.

In the same year, the company acquired White Group
Public Company Limited, which was one of the largest
players in the industrial chemical trading industry in
Thailand. The acquisition helped propel and boost the
strength of BJC’s industrial chemical trading business.

In 2019, Big C Converted M-Point Mart stores in Laos
to Big C mini stores and expanded Big C Hypermarket in
international for first time.

In 2020, the Company increased the Group’s ownership
interest in White Group from 93.09% to 97.03%, and
completed a voluntary delisting of White Group from the
Thai Stock Exchange.

In 2021,
manufacturing capability as it started commercial

BJC expended significantly its tissue

operations of new paper machine, adding ¢.27,400 tons /
year, or ¢.59% to its tissue paper manufacturing capacity.

Moreover, during the same year, the Company
received international recognition on its continued work on
ESG development as BJC was included in Dow Jones
Sustainability Indices (DJSI) member under “Food &
Staples Retailing” for Emerging Markets Index and FTSE
Russell included BJC as a member of FTSE4Good
Emerging Markets and FTSE4Good ASEANS indexes.
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BJC Milestones BJC
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O “Fganas uaud Gnd uwaud ln”
forffinduleswedailin gamnad wazwaiaus nn TCC GROUP 2544
1 a a & QI/
Established by Albert Jucker and Henry Sigg as ﬂ@Nm”WVLV‘mﬁ@@mmmﬂ%
“Jucker & Sigg & Co.” (TCC) wihdaviuselng)

25181975 253601993
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D1 w7 w3smuanidinsasduanngn wasuaadu
Tuaaananninduvisdszinelne 1S WA gawnas A11in
1 of the first 7 companies listed (it ) LRI
on the Stock Exchange of Thailand Transformed to Berli Jucker
: :  Public Company Limited (BJC)
(1) o (2 o

25532010
« saununulaciu daduasd 894 ihdamann nana
AR INanwilulng Baaun waznbey
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TORUIBLAT 50 luaSsm i e Jointly acquired Malaya Glass with Owens-lllinois, which owned

I o
Ing wiaedisa uau i plants in Malaysia, Vietnam, Thailand

Acquired a 50% « JV with Ball Corporation to establish an aluminum can factory in Vietnam

stake in Thai Beverage Can
O - Established the Thai Corp International (Vietnam) to conduct an

import-export business and to distribute consumer products in Vietnam

25542011
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255142008 dndrefiams wdelies Auduazdnaiviine
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BOOKS Acquired Asia Books, the first and largest
Acquired Jacy Food (Malaysia) English bookstore chain in Thailand
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NRaULRHEVRIILAUN i Developed a glass i Acquired Vina Paper, third largest
:  packaging manufacturing ©  tissue manufacturer in Vietnam
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and successfully produced
green glass bottles

Acquired 65% of Thai An, a .
25612018

leading distributor of consumer
products in the northern part o o e o
T : : P dhdediu Uinindd Sesas
of Vietnam R : : - X
2559 i1 50.24 wazvA AU
Partnered with partners in indgenanis P wannIwdauiimae
Laos to establish P Zpuaz 97.94 waving . _ .
. : o P Acquired 50.24% stake in
BJC-M Point International P sfiastiuinas lulne
: Q

N White Group, and launched
to conduct retailing and

tender offer for the remaining

wholesale business in Laos

el i shares
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« FNFLEUATAVANNS IRV
Vlﬁﬁﬂfjﬂ senalidaa AN i1 a9 S
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« 113G lasuaaaanl@duannznuasaeuil
anusstiuanlaud (Dow Jones Sustainability
Indices) %3 DJSI gaavnssu Food

» Completed a tender offer for the remaining White Group
shares increasing our holding of White Group to 93.09%.

 Converted M-Point Mart stores in Laos to Mini Big C stores & Staples Retailing miuéﬁjﬁ DJSI Emerging
Markets
o - ST IS uNs T dudulH uannBnsiolu
25632020

o Ao s o apsel o s nau FTSE 4 Good Emerging Markets Wag
Rl DXL e T 2 FTSE4Good ASEAN 5 a1n FTSE Russell
ANHLT UL VAINHLTUIBEAS 97.08 TAINDIANDAK :
o [ & v & e &) L [ & =
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Tuaaranannsndurviszinelng

« BJC was included in Dow Jones Sustainability
Indices (DJSI) member under “Food & Staples

Retailing” for Emerging Markets Index.
Increased its holding of White Group to 97.03% and completed
» FTSE Russell included BJC as a member of

FTSE4Good Emerging Markets and FTSE 4
Good ASEAN 5 indexes

a voluntarily delisting of White Group from the Stock Exchange
of Thailand
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Major Changes and Developments During 2021

NUATWUS 2564 February 2021

unsIAU 2564 January 2021
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. g dadreaena Omni-channel IWNaEWGmeiﬂLLuuwwuusﬂﬂi
russnsinavselatiandad (Call Chat Shop) I@mwummi Drive-thru
ez Home Delivery muum“ﬁ LINE official maﬂi’mmmwm@ﬂ’n 1,500
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Big C Online expanded new quick commerce

» Started commercial operations of new PM5 paper machine, adding

partnershipwith Food Fanda thicyaRias €.27,400 tons / year or c.59% to our tissue paper manufacturing

Q00 stores acrosSyRIgcuESEt R capacity, and moreover enhancing our cost efficiency, quality excellency,

stores in 77 provinces. . } .
P and environmental friendliness.

« Big C fully rolled out new Omni-channel Commerce via Call Chat Shop
program by implementing over 1,500 store LINE official accounts via
drive-thru and home delivery service in all stores, allowing customers
chat and place orders directly with store associates.

ASNAAL 2564 July 2021
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2

N5 U8 FINDIS U880 Pure ‘?.Ia\mﬂ‘]'j LAZTDINGITINEILIALAZARIN
» BJC issued Baht 5,000 million of senior unsecured debentures.

« Big C Supercenter disposed the ordinary shares in Big C Services Company Limited, the joint-venture company carrying
out the non-life and life insurance businesses, to its joint-venture partner, Capital Service Holding Company Limited.

» Big C closed non-food sales areas at its stores located in Dark-Red Zone control areas and adjusted its stores
operating hours to support and comply with Thai Government efforts to fight the COVID-19 spread.

» Big C supported its tenants with rental discounts and waivers during the lockdown period impacting all tenants except
the ones providing essential goods/services.

» BJC started importing and selling “PCL COVID19 Ag Gold Saliva” antigen test kits through various channels in Thailand, including
OTC Channel (e.g. pharmacies, including Big C’s Pure Drugstores) and Ethical Channel (e.g. hospitals and clinics).
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e Launched new 150ml and 200ml aluminium can sizes,
aimed to capture new customers.

» Big C launched two new private labels, “Happy Price” and
“Happy Price Pro”, as a part of our effort to strengthen our
assortment and improving destination position, as these
products are available “only@BigC”.

Uauigu 2564 June 2021

u%ﬁ’w"té’%’umi%’mé’ué’uiﬁ&luam%nﬁgﬂuﬂaj34
FTSE4Good Emerging Markets tas FTSE4Good
ASEAN 5 a1n FTSE Russell

BJC was included as a member of FTSE4Good
Emerging Markets and FTSE4Good ASEAN5
indexes by FTSE Russell.

FTSE4Good
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IVYIBU 2564 April 2021

NAINIYINFYYINITARIIHUI8AY Unicharm
Thailand lutdauduian USEnleSNarUIe
a o ¢ . o v o a & a
nanA s Unicharm MSe3udndanuuuaaias

Tutlszine

After signing the distribution agreement with
Unicharm Thailand in March, commenced
distribution of Unicharm products in all
categories for their key accounts in Traditional
Trade channel in Thailand.

waunAU 2564 May 2021

-mwmﬂa@ﬂwaﬂlmwma “ESG 100 Sustainable
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* BJC was included in Thaipat Institutes “ESG 100
Sustainable Investment Option” list for fourth year in
arow 2018 - 2021.

« Big C completed first “new store standards” renovation
at Big C Extra Mega Bangna with encouraging results

with strong Fresh Food sales uplift.

ESG100

2021

Environmental - Social - Governance
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Major Changes and Developments During 2021

dvKiAU 2564 August 2021
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» Launched our new Donjai model, providing traditional trade store owners an
opportunity to modernize their stores through cooperation with the Company,
whilst still maintaining the ownership of their stores.

» TRIS Rating assigned BJC’s company credit rating to “A” with “stable” outlook,
changed from the previous “A+” with “negative” outlook.

SUDTAU 2564 December 2021
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« Y3EnaiTeTaureanudnia 2 57978 an IR Magazine Southeast Asia 2564 lagl@Susneta “Best in
Sector - Consumer Staples” uazamsndl Tlsuuu %’é’ﬂmﬂmsﬂmﬁﬂamuﬁuﬁuﬁma\m%ﬁﬂvlﬁ%fuﬂﬁa “Best
Investor Relations Officer (Mid-cap)”

» During the FY2021 opened 155 new Big C Mini stores, increasing Big C Mini store network to 1,353 stores
at the end of the year.

» TMG renewed its sales contract with ThaiBev Recycle for three-years (2022 - 2024
period).

» BJC received two awards from the IR Magazine Southeast Asia 2021 awards, as
it was awarded the “Best in Sector - Consumer Staples” award, and Mr. Rami
Piirainen, BJC’s Vice President of Investor Relations, was awarded the “Best
Investor Relations Officer (mid-cap)” award.
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« U3En1@TunMsSuinduaua UL Taie MSCI ESG
Ratings 211 Morgan Stanley Capital International (MSCI)
anszAu BB gaau BBB Adiuannilnau

« indlladadndg 84 avwsnidssmanuym

» BJC received BBB rating from the Morgan Stanley Capital
International (MSCI) index, improving from previous year’s
BB rating.

« Big C opened its first Big C Mini store in Cambodia.

MSCI

WO ADNIYU 2564 November 2021

Ao a & A s o & | a \ %
o UunLLladine VLElLiJa‘JNW‘JLﬂﬁa’l“mumu a\‘iwal'ﬂ 1)

v
a A

auil 2564 1tladnd laasunSiindanauanannedn
154 §121

< A
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alaud (Dow Jones Sustainability Indices) #3a DJSI
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» Opened Big C Supercenter Bor Win, Hypermarket
store, increasing the total number of Big C Hypermarkets
to 154 stores.

» Dow Jones Sustainability Indices (DJSI)’s announced
that BJC has been included in Dow Jones
Sustainability Indices (DJSI) member for Y2021 under
“Food & Staples Retailing” for Emerging Markets Index.

» Opened first SiriPharma, a pharmacy format targeting
professional customers (wholesale and retail shops).
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QalAu 2564 October 2021
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*Opened Big C Supercenter Narathiwat,
Hypermarket store, increasing the total number of Big
C Hypermarkets to 153 stores.

» For second year in a row, BJC was included
in Stock Exchange of Thailand “Thailand
Sustainability Investment” (THSI) list reflecting
the company’s ongoing efforts and outstanding
performance on Environmental, Social and
Governance (ESG) aspects.

Member of
Dow Jones
Sustainability Indices

Powered by the S&P Global CSA
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Financial Highlight
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Revenue from sale of goods and rendering of services KU2® : UuN / unit : Baht Million
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Net profit KUD® : 3UUN / unit : Baht Million
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Junswesou .
U / Year
Total assets KUD® : d1UUIN / unit : Baht Million

2562 | 2019 2563 2020 2564 | 2021
douyovrhoRu -
Shareholders’ equity KU2® : &1UUIN / unit : Baht Million

2562 | 2019 2563 | 2020 2564 | 2021
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s19n1s Kudg 2564 2563 2562 2564 2563 2562
vurlsyianu @uun)
Telfannmsaenazmsiiusng 138,465 144,732 158,009 -4.3 -8.4 1.2
Teldsan 150,139 157,708 174,037 438 9.4 1.1
Mlsanmsandiuen 9,888 10,612 13,565 -6.8 -218 -0.6
Funun1anadu 5,094 5,273 4,971 34 6.1 5.3
milsgninaurnmsdulauas 4,794 5,339 8594 | -102  -37.9 -3.8
dm“lﬁl,aaﬁvl.ﬁiﬁéwmamuqu
aldanemisdule 508 787 820 | -355 40  -502
ﬁwiﬁqw%dauﬁﬂa‘mvl,ﬁt.aﬂﬁvl,aiﬁémwmuﬂﬂ 4,286 4,552 7,774 58  -414 6.7
dulddedilifsnaniues 701 551 496 | 272 111 218
ilsgns 3,585 4,001 7278 | -104  -450 9.4
vulIEQVIIUENISIDU (@uun)
Sununyuieu -11,958 -27,656 -32,961 56.8 16.1 29.8
Funsndsan 329,183 326,157 325,804 0.9 0.1 0.5
wilaudifnszaonidogns 155928 161419 151419 | -15 66  -17
IINEIUVDIH DY 121,206 119,536 119,736 14 0.2 3.4
dauvastiaviuuIsmlng 115,875 114,677 115,046 1.0 03 3.6
JoyaRIRgdAURUaWY
Srunutunuiioanuasiiszuds (Wuvu) 4,007,797 4,007,797 4,006,840 0.0 0.0 0.1
ELRIREY “ty%@iaﬁu (L) 28.91 28.61 28.71 1.0 -0.3 35
yadaafing e (1) 1.00 1.00 1.00 00 0.0 00
e udunugu (1) 0.89 1.00 182 | -106  -451 96
Ruifunaszrinenadasiu (L) 0.15 0.18 0.91 -16.7  -80.2 4056
Suunadudlansdodu (@) 0.51 0.60 000 | -15.0 N/A - -100.0
das1doun1vnsivu
Famrinlsiud (Gowaz) 18.79 18.99 19.55 -1.1 -2.9 1.9
dnsrinlsgns (Gowaz) 2.59 2.76 4.61 -62  -40.1 8.2
FATINTNYRUBTUHE (Gowaz) 73.79 78.13 50.10 -56 55.9 14.0
SaTNARaULNUANNFUNTING (3owaz) 1.09 1.23 224 | -111 =451 7.7
SRTIHANDUULNUYDIA DB (Gowaz) 3.11 3.48 644 | -106  -46.0 54
SATIFIUTNINARD I (1) 0.79 0.58 0.57 355 1.8 18.8

Seod (1911) 1.31 1.35 1.26 -2.8 7.1 -53
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3 Year Financial Highlights % Growth Rate

Description Unit 2021 2020 2019 2021 2020 2019
Statements of income (Baht Million)
Revenue from sale of goods and rendering of 138,465 144,732 158,009 -4.3 -84 1.2
services
Total revenue 150,139 157,708 174,037 -4.8 -9.4 1.1
Operating profit 9,888 10,612 13,565 -6.8 -21.8 -0.6
Finance costs 5,094 5,273 4,971 -3.4 6.1 53
Profit before income tax expense and 4,794 5,339 8,594 -10.2 -37.9 -3.8
non-controlling interests
Income tax expense 508 787 820 -35.5 -4.0 -50.2
Profit before non-controlling interests 4,286 4,552 7,774 -5.8 -41.4 6.7
Non-controlling interests 701 551 496 27.2 111 -21.8
Net profit 3,585 4,001 7,278 | -104  -45.0 94
Statements of financial position (Baht Million)
Working capital -11,958 -27,656 -32,961 56.8 16.1 29.8
Total assets 329,183 326,157 325,804 0.9 0.1 0.5
Net interest-bearing debt 158,938 161,419 151,419 -15 6.6 -1.7
Total shareholders' equity 121,206 119,536 119,736 14 -0.2 3.4
Shareholders' equity attributable to 115,875 114,677 115,046 1.0 -0.3 3.6
owners of the Company
Share capital data
Issued and paid-up share capital ('000 Share) 4,007,797 4,007,797 4,006,840 0.0 0.0 0.1
Book value per share (Baht) 28.91 28.61 28.71 1.0 -0.3 35
Par value per share (Baht) 1.00 1.00 1.00 0.0 0.0 0.0
Basic earnings per share (Baht) 0.89 1.00 1.82 | -10.6  -451 9.6
Interim dividend per share (Baht) 0.15 0.18 0.91 -16.7 -80.2 4056
Year-end dividend per share (Baht) 0.51 0.60 0.00 -15.0 N/A -100.0
Financial ratios
Gross profit margin (%) 18.79 18.99 19.55 -1.1 -2.9 1.9
Net profit (%) 2.59 2.76 4.61 -6.2 -40.1 8.2
Dividend payout ratio (%) 73.79 78.13 50.10 -5.6 55.9 14.0
Return on total assets (%) 1.09 1.23 2.24 -11.1 -451 7.7
Return on shareholders' equity (%) 3.1 3.48 6.44 -10.6 -46.0 54
Current ratio (Times) 0.79 0.58 0.57 355 1.8 18.8
Net interest-bearing debt to (Times) 1.31 1.35 1.26 -2.8 71 -5.3
shareholders' equity ratio "

) Ratios calculated in accordance with the definition in the rights specification
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TFIS\)EI§1\)S"IEJTd KUD® : a1uun / Unit : Baht Million
Revenue Structure

SOuU | Total

2564 >>> 138,465

2021

SJuU | Total

144,732

2620 )

SOuU | Total

158,009
2562
2019

% N3uauMIIa:USNISNIVLUSSAATUT . nauauAa:usnisnivauinausina
Packaging Supply Chain Consumer Supply Chain
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Operational Results and Financial Status
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Operational Results

Overall Performance

BJC’s consolidated total revenue for FY21 reached
Baht 150,139 million, representing a decrease of Baht
7,569 million or -4.8% over the same period last year,
mainly driven by decreasing sales and lower other income
at the Modern Retail Supply Chain, due to the negative
impact from the COVID-19 situation during the year, leading
to rental discounts and lower occupancy rate when
compared with the same period last year.

BJC’s consolidated total expenses for FY21 amounted
to Baht 145,158 million, a decrease of Baht 7,055 million
or -4.6% over the same period last year mainly due 1)
decreased cost of goods sold expenses due to lower sales
at the Modern Retail Supply Chain, (2) decreased SG&A
expenses mainly due to strong cost control focus and lean
organization initiatives, and (3) lower interest expense.

BJC’s consolidated net profit attributable to the
equity holders of the Company for FY21 reached Baht
3,585 million, a decrease of Baht 416 million or -10.4%
over the same period last year, due to declining sales,
lower gross profit margin, and lower other income driven
by lower rental income from Modern Retail Supply Chain.
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Financial performance summary by supply
chain

In FY21, Packaging Supply Chain reported sales of
Baht 19,937 million, an increase of Baht 150 million or
0.8% over the same period last year. This was driven by
sales growth at the glass packaging business, whilst the
aluminium can packaging business sales decreased
slightly due to the COVID-19 related impact. Packaging
Supply Chain’s gross profit margin increased to 22.8% for
FY21 from 21.1% in FYZ20, driven by increases from
both businesses, Glass packaging due to efficiency
improvement, lower raw material price and good cost
control, and Aluminum Can packaging due to increasing
economies of scale and sales mix change.

Net profit attributable to the equity holders of the
Company in FY21 reached Baht 2,167 million, an increase
of Baht 212 million or 10.8% over the same period last
year. This was mainly driven by improving gross profit
margin, and good cost control.

In FIn FY21, Consumer Supply Chain reported sales
of Baht 22,685 million, an increase of Baht 2,015 million
or 9.7% over the same period last year. This sales growth
was driven by growing sales from all divisions. Consumer
Supply Chain’s gross profit margin decreased to 17.2% in
FY21 from 19.4% in FY20, mainly driven by lower gross
profit margin from Non-Food business segment due to
raising raw material prices particularly palm oil, coconut
oil, and pulp, and the sales contribution from distributing
third party principals’ products as BJC was awarded the
distribution contract in April of Unicharm products in all
product categories, to the key accounts in Traditional Trade
channel in Thailand.

Net profit attributable to the equity holders of the
Company in FY21 reached Baht 1,229 million, an increase
of Baht 59 million or 5.0% over the same period last year.
This net profit increase was driven by Food, Logistics, and
International Trading business.
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In FY21,
reported sales of Baht 9,064 million, an increase of Baht

Healthcare and Technical Supply Chain

1,115 million or 14.0% over the same period last year. The
sales increase was driven by growing sales at the both,
Healthcare, and Technical Supply Chains.

Net profit attributable to the equity holders of the
Company in FY21 reached reached Baht 1,026 million, an
increase of Baht 317 million or 44.8% over the same
period last year, mainly due to the growing sales and good
cost controls.

In FY21, Modern Retail Supply Chain reported total
revenues of Baht 102,373 million, a decrease of Baht
10,193 million or -9.1% over the same period last year.
This decrease was driven by a retail sales reaching Baht
91,302 million, a decrease of -8.8% from the same period
last year, driven by negative same-store-sales growth of
-11.0% year-on-year for the FY21 (excluding B2B sales
same-store-sales growth for the FY21 was -13.2%). The
other income reached Baht 11,072 million, a decrease of
-11.4% over the same period last year, mainly driven by
COVID-19 related impact to rental income. Modern Supply
Chain’s gross profit margin reached 15.7% in FY21
declining from 16.3% in FY20, mainly due to sales mix
change driven by COVID-19 related impact, higher
logistic costs due to increasing fuel price and lower
volumes, and increased B2B sales contribution.

Net profit attributable to the equity holders of the
Company in FY21 reached Baht 2,454 million, a decrease
of Baht 1,505 million or -38.0% over the same period last
year driven by lower sales, declining gross profit margin,
and lower other income mainly driven by COVID-19
related impact to rental income.
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Financial Status

Total assets of the Company and its subsidiaries as
of December 31, 2021 amounted to Baht 329,183 million,
an increase of Baht 3,026 million or 0.9% from last year.
The main factors compared to last year were an increase
of Trade and Other receivables, Inventories and Investment
properties, whereas Right-of-use assets and Property,
plant and equipment decreased from last year.

Total liabilities of the Company and its subsidiaries as
of December 31, 2021 amounted to Baht 207,977 million,
an increase of Baht 1,356 million or 0.7% from last year.
The main factors compared to last year were an increase
of Trade payables and Other payables, whereas
Interest-bearing debt decreased from last year.

Shareholder’s equity of the Company and its subsidiaries
2021 amounted to Baht 121,206
million, an increase of Baht 1,670 million or 1.4% from last year.

as of December 31,

The Group’s liabilities-to-equity ratio was 1.72 times
in 2021, decreasing from 1.73 times in last year, and net
interest-bearing-debt-to-equity ratio was 1.31 times,
decreasing from 1.35 times in last year. Net interest-
bearing-debt-to-equity ratio remained below the financial
covenant of 2.00 times in accordance with the terms and
condition of the debentures.

The Group’s liquidity ratio was 0.79 times which does
not impact the Company’s business operations as the
Group has high quality current assets, which can be easily
converted into cash. Therefore, the Group has sufficient
working capital to pay back its short-term obligations due
in less than one year. In addition, the Company has the
ability to procure funds for business operations and
repayment the current portion of debt.

The Group’s obligations mainly consist of capital
expenditure obligation, non-cancelable service agreement,
and other obligations. Such obligations are from normal
business operation such as obligations from goods
purchasing, obligations from machine expenditures etc.
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Economic and Industry Conditions which
affected Operations

Althought the COVID-19 situation continued, both in
Thailand and globally, affecting the health and daily lives
of people, most large economies started posting economic
recovery from previous year that was hard hit by the
emergence of the COVID-19 pandemic. As for the Thai
economy during 2021, despite the remaining headwinds
such as emergence of Delta and Omicron variants during
the year, the Thai economy was able to start its recovery
as the Office of the National Economic and Social
Development Council announced that full year 2021 GDP
grew by 1.6% from previous year, after posting -6.2%
decline in 2020. The year-on-year increase in 2021 was
particularly driven by exports benefitting from global
recovery, but also by private consumption and private
investment increasing from previous year, whilst on
production side, agriculture, forestry production, and
fishery sector, manufacturing sector, and wholesale and
retail trade sectors also expanded from previous year
(National Economic and Social Development Council).

In respect of Packaging Supply Chain. Whilst the
COVID-19 situation continued impacting on the overall
growth of the Packaging Supply Chain mainly due to impact
to tourism and border trade through the year, and COVID-19
lockdowns in Thailand and Vietnam during the third quarter
of the year, once the lockdowns were lifted both, the Glass
Packaging and Aluminium Can businesses, exhibited
solid recovery in the fourth quarter of the year, brining the
full year 2021 revenues slightly ahead of the previous year.
In addition, the Omicron variant of the COVID-19 pandemic
that surfaced in fourth quarter of the year did not have a
significant impact on the Packaging Supply Chain during
the quarter, as our continued strategy of diversifying our
customer base, product categories, and packaging sizes
that we have been executing over the recent years, has
placed us in position where we are better equipped to cope
with uncertainties.

In respect of Consumer Supply Chain. Despite the
continued COVID-19 pandemic, the Consumer Supply
Chain was able to post strong growth from the previous
year, with all divisions posting year-on-year growth for the
full year. This growth was particularly driven by Non-Food
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division as the Company was awarded a contract to
distribute full line of Unicharm products to the key accounts
in traditional trade channel in Thailand, however also the
Food, International Trading, and Logistic divisions posted
year-on-year growth for the full year 2021. As for the price
of raw materials, which is one of the main determinants of
profitability, the Company saw major cost pressures
particularly in pulp, crude palm oil and crude coconut oil
prices, which impacted Food and Non-Food manufacturing
profitability, whilst the Company worked to mitigate these
cost pressures for example through adjusting its product
formulation, it was not completely able to offset the
leading to
declining profit margins when compared with previous year.

significant raw material price increases,

In respect of Healthcare & Technical Supply Chain.
After challenging 2020, the Healthcare and Technical
Supply Chain delivered a solid year-on-year recovery, and
infact exceeded its pre-Covid sales levels. This was
particularly driven by strong Healthcare Supply Chain sales
as the demand of products associated with the COVID-19
pandemic remained strong, which the Company was able
to answer, and for example started importing and selling
“PCL COVID19 Ag Gold Saliva” antigen test kits through
various channels in Thailand. Meanwhile also our Technical
Supply Chain retured back to year-on-year growth, driven
growing Specialty and Graphic division sales that were
able to more than offset the declines at the Engineering
and Thai Scandic Steel glavanized steel structure divisions
that continued being impacted by COVID-19 situation.

In respect of Modern Retail Supply Chain. In 2021, the
Modern Retail Supply Chain remained as the most affected
of our supply chains due to soft consumer purchasing
power, the absence of foreign tourists for most part of the
year, and continued government stimulus measures benefitting
In addition the government’s
measures and regulations to control the spread of

traditional trade channel.

COVID-19 such as the lockdown measures during the third
quarter of the year, impacting selling areas of non-food
products, limiting operating hours, and impacting our town
center tenants leading to lower occupancy rate and higher
rental waivers and discount levels, in stores located in
provinces with strictest measures. However, whilst the full
year revenues in 2021 still declined from the previous year,

sales started to recover after most of the lockdown measures
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were lifted in September, and with the help from the new
store openings, Modern Retail Supply Chain was able to
post its first year-on-year total retail sales growth since
the beginning of the COVID-19 pandemic in the fourth
quarter of the year. The Company has continued its
strategy to develop new sales channels to respond to the
current situation and accommodate consumers’ needs, as
an example it fully rolled out its Omni-channel Commerce
via Call Chat Shop program by implementing over 1,500
store LINE official accounts via drive-thru and home
delivery service in all stores, allowing customers chat and
place orders directly with store associates.

Operational Strategy and Policy

The Company has always been committed to seek
opportunities, researching and developing new products,
developing extensive sales channels, creating latest
innovation and expanding both existing and related
businesses in which the Company specializes, and has
built a strong investment base. As for management, the
Company attempts to control cost of production and
related costs to obtain better returns. Apart from that, the
Company operates with responsibility for society, community
and environment in mind so that it can ensure a steady
and sustainable growth.

The Company continuously drives growth in its main
In 2021, the
Modern Retail Supply Chain opened 2 Big C hypermarket

business segments through investments.

branches, 155 Big C Mini branches, and 2 Pure Drugstores.
To respond to a changing customer behavior, the Modern
Retail Supply Chain has continued developing new sales
channels such as Call Chat Shop. It also continued
developing its online shopping channel to ensure it is easy
to use and offers products that meet the needs of all
target segments, as well as collaborated with third-party
online platforms to provide more extensive sales channels.
In addition, it continues developing its customer analytics
and data mining capability to be used for tailoring
promotional and marketing strategies, maximizing the
benefits for Big Point members, improving transportation
as well as offering more delivery channels, to satisfy the
needs of all target segments with a variety of quality and
affordable products as well as exceptional services.
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Regarding developments in manufacturing, the
Company started commercial operations of new PM5
paper machine, adding ¢.27,400 tons / year or ¢.59% to
our tissue paper manufacturing capacity, and moreover
enhancing its cost efficiency, quality excellency, and
environmental friendliness. Apart from this, the Company
aims to continuously improve its processes in its various
operations. In doing so, the Company has implemented
new technologies and conducted research and
development with different organizations to improve its
manufacturing efficiency, reduce costs, and has for example
created new types of containers such as light-weight glass
bottles, new aluminium can sizes, utilized technologies to
improve production efficiency, etc.

Regarding product development, the Company
constantly develops and procures new products that match
various and fast-changing customer demands. For example,
in 2021,
products relating to the COVID-19 outbreak - such as
starting to import and sell “PCL COVID19 Ag Gold Saliva”
antigen test kits through various channels in Thailand,

the Company sought for and launched new

including OTC Channel (e.g. pharmacies, including Big C’s
Pure Drugstores) and Ethical Channel (e.g. hospitals and
clinics).

Regarding international business operations, apart
from having a solid base in Thailand, the Company aspires
to have upstream, midstream and downstream businesses
in ASEAN, and to increase their connectivity with one
another. The Company also strives to create and strengthen
business alliances, sales channels and transport routes in
preparation for future growth.

In addition, the Company places a great value on
human resources. It aims to become a learning organization
that grants scholarships, encourages skill expertise
development, stimulates motivation and career growth, as
well as creates overseas work experience so that employees
can possess a variety of skills and can be prepared for
any situation and opportunity.
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Shareholding Structure of Group Company
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Berli Jucker Public Company Limited
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Healthcare and Technical Supply Chain
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Consumer Supply Chain

Packaging Supply Chain

WesRu
Pharmaceutical Division
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Specialties Division
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Non - Foods Group

Packaging Products Group
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Modern Retail Supply Chain
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BJC at a Glance

B YOUR TRUSTED PARTNER
FOR A SUSTAINABLE BETTER LIVING

Berli Jucker Public Company Limited (“BJC”), a member of TCC Group.
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ga@ 4 KEY SUPPLY CHAINS

PACKAGING
SUPPLY CHAIN

Focused on designing, manufacturing,
marketing, selling and distributing packaging products
for various industries from alcoholic and non-alcoholic beverages,

Cl &
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hoice
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CONSUMER
SUPPLY CHAIN

cturing, marketing and distribution of consumer products,
for both owned brands and third party brands

ged in
and ¢

Engag
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and international brand
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Berli JuckerPlc. (BJC) was founded in 1882 and has
evolved from a supply chain and distribution powerhouse
into a leading integrated retail platform in ASEAN with
strong manufacturing and distribution capability. Since our
successful acquisition of Big C Supercenter Public
Company Limited (Big C) in March 2016, we have been able
to access directly to retail customers, creating a vertically
integrated supply chain and significantly strengthened our
position as one of the leading companies in ASEAN region.
In addition to our strong network in Thailand, we will
continue developing all parts of our supply chain to
strengthen our footprint in Indochina.

nauduAna:usnisnionisAuanaveiki
Modern Retail Supply Chain

The Company’s modern retail supply chain consists
of Big C Supercenter, which the Company acquired back
in 2016. In 2021, the modern retail supply chain contributed
the most to our business group’s total revenue compared
to other supply chains, representing approximately 64%
of the Group’s total sales.

Big C is an omni-channel retailer with a comprehensive
sales channels and numerous branches operating throughout
Thailand covering both brick-and-mortar stores as well as
online stores. The business offers a variety of quality
products with affordable prices and great service, satisfying
the demand of consumers in every segment with its
remarkably amicable atmosphere. Moreover, its dual retail
property model means that its stores are combination of
its own large retail stores and smaller third party tenants..
This model allows us to become a one-stop destination
offering a wide variety of products that satisfy customers
and every need. Furthermore, our income from the dual
retail property model also strengthens Big C’s total revenue.
These multiple store formats enable Big C to respond to
customers’ needs anywhere and anytime, from weekly
shopping to small daily purchases.
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1. Big C Supercenter is a hypermarket targeting
mid-to-low income customer segments. This format
focuses on offering a variety of quality products with
affordable prices and great service under a clean and
efficient shopping environment. In 2021, Big C Supercenter
had 138 branches located throughout Thailand and 1
located in Poi Pet, Cambodia.
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2. Big C Extrais a hypermarket targeting mid-to-
high income customer segments. This format offers a wide
range of premium products, including fresh and dry foods,
as well as imported items, technology products, wines,
and other special products, which are different from items
found at regular Big C Supercenters. Despite that, Big C
Extra still adheres to Big C’s signature affordable price. In
2021, Big C Extra had a total of 15 branches located in
Bangkok and larger cities.
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3. Big C Market is a supermarket targeting mid-to-
low income customer segments. While most supermarkets
only focus on selling food, Big C Market is different in that
it offers a wider selection of products, including fresh food,
dry food, household items, and electronic appliances. In
2021, Big C Market had a total of 38 branches located in
Bangkok, greater Bangkok, and upcountry.

4. Big C Foodplace is a supermarket targeting
mid-to-high income customer segments. The stores are

located in urban locations and focus particularly ready-to-eat
meals, organic foods, healthy foods, and imported products.
In 2021, Big C Foodplace had a total of 10 branches.

5. Big C Depot is a wholesale format located
mainly in upcountry areas, targeting professional customers.
All of the existing Big C Depot stores have been converted
from Big C Market stores due to their suitable location and
customer segments in their catchment area. In 2021,
Big C Depot had a total of 11 branches.
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6. MM Food Service is a store with a new format
located in economic locations, targeting entrepreneurs.
Currently, the existing MM Food Service stores are those
that have been converted from Big C Market as deemed
appropriate for the location and customer segments in that
area. In 2021, MM Food Service had a total of 2 branches.

7. Big C Mini is a proximity/convenience store
targeting mid-to-lower income customer segments.
Proximity type Big C Mini stores have a larger assortment
of products than regular convenience stores, along with
products offered in our hypermarkets, making them an
ideal destination for weekly shopping. On the other hand,
convenience type Big C Mini stores focus on assortment
geared towards convenience shopping. In 2021, Big C Mini
had a total of 1,352 branches located throughout Thailand,
and 1 Big C Mini located in Phnom Penh, Cambodia.



52 4 Company Profile 2021

8. w1881 Ig? L TuS I uIIRUIL I TN AT WA
HAAA U U TIFUNINLAZAIIHIY 5’]%"11’188%‘1/\1583
muﬂmmmaﬂlmmvl,mﬂaimuﬂm LLa“‘UﬂGIi Wsiha lag
1045 2564 FEMEENTEIIIUT T 146 310

9. 9903 B2B ifumsuedusilviiunasisznauns
Wpaafiansiiudn nguasdng TanienihsauIIINs
#1499 Wﬂaemisnaaummiﬁﬁamaunamiﬂﬁm %3930
lulFlunmslvivinms laosinguandnihvang 15w nguiu
AUaN Sudnse mﬂsﬁalu"ﬁmu ﬂaNﬁiﬂQIi\‘lLLiN na
7375 1U8IMNT NgNgIna amam Fkos I@ﬂmqmww
mmumwwaumﬁi mwumumwwunm laes
25LFe waziing sndiie i'gumumimmamwammu,aw
Laﬁummiam\mummﬂmsﬁmaﬂmﬂaumﬁ nNoUNIT
Tng a4 5wl 2564 mmmwmuanm B2B Tenuaduaw
A1 52,173 518

10. ﬁiﬂﬂaauvlau aanamuanaanlanlannisiiule
Lﬂuamﬂmﬂuﬂwmum iesanaanunisailsaleda 19
Tugr96udl awﬂ‘maﬂmqummiumiamwaum
mﬂaﬂumevL‘ﬂ mmuaﬂmwmﬁsnamuaauvl,auaml,m
AfinsFuIteNINg 9T w iwmaﬂmwmwﬂm@w
Uszauniset mwmaawamaﬁaﬂmuﬂmmmﬁaqmﬁ
aauvLau ‘uwmwqumu‘wa@w:ﬂwmmaauiau
ashedaiilos mmwmmmwﬂﬁwmmum L%aNIEN‘VIﬂ"ﬁaW]N
nsneEud e sinduas aiwﬂﬁﬂwummmﬁiﬂa
eFuA1aawlath

o indeauladt mmmmmﬂm\amnmmq “Hsdnel
dela asunsslagow I@muumimﬂNammmwmwaﬂu
mwnsﬂmwmLLaWIﬂﬂumm@mnuﬂum@ HHTD N
Vulsd www.bige.co.th ag LLmJ‘wmwu B|g C m‘ﬂu
favasusINsAFufotsanlatt dnwasd waziinioalin
Wi 13denu Iuﬁaaguum‘sa@maumw@Jnmunsﬁaauvl,au

8. Pure Pharmacy is a drugstore offering
pharmaceutical, as well as health and beauty products. Most
of the stores are located within hypermarkets and
supermarkets. In 2021, Pure Pharmacy had a total of 146
branches.

9. B2B Business sells products for professional
customers, mom-and-pop store owners, corporations, and
public sectors. This business is targeting professional
customers who need to make a purchase for their business
operations or services, local
convenience stores, HoReCa sector, etc. The Company
conducts B2B sales through Big C hypermarket and
Big C Market. In addition, the Company also facilitates and
provides delivery services from Big C to its customers.
By the end of 2021, Big C had a total of 52,173 B2B

customers.

including retail stores,

10. Online Business The online retail market has
grown significantly in the last year as a result of the Covid-19
situation at the start of the year. Subsequently, customers’
purchasing behavior has changed. Customers who were already
shopping online increased their purchases, while customers
who have no prior online shopping experience started to
purchase consumer goods through the online channel. Hence,
the Company has been working continuously to develop
Big C online platform, increase the amount and types of
products offered, connect every purchase channel through
Big C stores, and scale the benefits of online retailing.

e Big C Online highlights its selling point- “Easy
order and fast delivery. Everything you need.” making it stand
out from its competitors. The Company focuses on selling
the same products at the same price and promotion as the
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Big C Supercenter through its website, www.bigc.co.th, and
Big C application which acts as a digital hub combining
online shopping functionalities, Big Points, and Big Wallet
together. Big C Online leverages Big C’s physical store
network, which is spread across the country, to deliver
products to its online customers. Customers can choose to
pick up their orders and complete their payments at a branch
near them using the “Click-and-collect” service. On the
other hand, customers may also select the “Home Delivery”
service to have their purchase delivered to their home all at
once. Big C Online offers over 47,000 products for its
customers, ranging from fresh foods, household products,
furniture, electronic appliances, and products from Pure
Pharmacy. Last year, Big C Online expanded its home
delivery service to 60 more provinces with Big C stores.
Additionally, customers in Bangkok and the greater Bangkok
area may choose to use the “Express Delivery” service to
have their purchase delivered to their home within an hour
via motorcycle; a method that matches the customer’s busy
lifestyle. The Company also offers a free delivery service for
customers who purchased over 799 Baht per invoice. Big C
Online has collaborated with a number of brands to open
over 20 additional “Brand Shop-in-Shop” stores during the
last year. Apart from that, Big C Online also conducted a
year-round campaign for special brand promotion, Big Brand
Day, and offered other Big C private label products, such as
We are Fresh, Happy Price, Happy Price Pro, and Besico,
to deliver quality and affordable products to its customers.
When purchasing items on Big C Online, customers may
also collect Big Points in the same way as making their
purchase at the physical stores, and they can redeem points
to use as product and delivery discounts. Furthermore, the
Company collaborated with business partners, such as
suppliers, banks, real estate businesses, etc., to provide
various benefits for online customers.
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*  Marketplace Platform Big C has sale channels on
Shopee and Lazada, which are marketplace platforms with
the highest number of users in Thailand, to facilitate customers
in purchasing items from Big C anywhere and anytime.
Customers can shop for consumer goods and electronic
appliances from Big C and have the items delivered to
their home. Moreover, Big C works with HappyFresh, Food
Panda, and Nasket. In addition, the Company also offers
services through Grab Mart during the year to provide
express home delivery service, providing year another
channel for Big C customers to satisfy their shopping needs.

e  Cross-Border E-Commerce Platform In December
2021, Big C has piloted the selling of products to Chinese
customers through its storefront in the WeChat application,
China’s super app with over 1.2 billion users. Chinese
customers can shop for best-selling healthcare and beauty
products, pay via WeChat Pay, and receive their package
of purchased items sent directly from Thailand. Therefore,
Chinese customers can trust that products from Big C are
authentic.

e Social Commerce through Call-Chat-Shop
service. Covid-19 situation made it inconvenient for
consumers to shop at Big C in usual manner. As a result,
Big C launched the Call-Chat-Shop service to enhance
customers’ safety. Later on Big C found that customers
still prefer to shop through this channel even after the
situation got better. Therefore, Big C extended its service
to every one of its branches, including Mini Big C, Pure
Pharmacy, and wholesale. In addition Big C also sells
products via Facebook Live and TV shopping program,
“Show, Seize, Shop” to let the customer select the best
promotional deals and entertain them at the same time.
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e Big C Gift Card On special occasions and
celebrations, Big C sells gift cards (Big C Gift Card) so that
customers can share wonderful gifts with each other on
different special days. The gift card comes with special
promotions and numerous gift vouchers as a reward to
every Big C customer.

e Automatic Vending Machine Big C increased its
sales channel in the form of a new automatic vending
machine to make its consumer products more accessible
and meet micro customers’ needs. The vending machine
supports both regular payment and E-Wallet payment.

lulaassivnuuKIvVAIENAIUARUAUGNISAT

ﬁuﬂmiﬁwﬁmmﬁwé’mafjwéﬂumiﬁﬂﬁﬁﬂ%tﬁu
“ﬂuﬂm'ﬁamwl,mummﬂaﬁ” B IUANANAZTIADUEUD Y
ANNABINITUDIGNATUAS mewmuwmamwum Telé
mﬂm'ﬂmmwummﬁumuammmmth? nauns
Yo90inT I@EINL"HWW‘LMQW“H’JEIN@U@’JLaaﬂﬂ"ﬁ‘uiﬂ"ﬁ@ﬂﬂﬂ
stnuanm Faidanalsennenns S1usnsdusnaEn
eI ANUAIT YR D5 101MNT HanaNaEiTlATINg
mmamumaauﬂwmmimuw mammgi AuiUINI
WSS9UANGEN 1 Tananmowiiasuas ATV YT
WWudw waznadaldusnssuvimilefatduniesinny
mwmﬁmqaﬁ'mmqiumﬁ udu

Dual Retail-Property Model

Our shopping malls have a vital role in making Big C
a “one-stop shopping destination”. This business model
does not only help to satisfy customers’ needs and increase
the number of shoppers, but the income received from
space rental is also a significant part contributing to Big C’s
revenue. Our tenants offer various services to customers,
ranging from cinemas, small shops, home improvement
stores, and restaurants. In addition, our shopping malls
house the Amphoe Yim Mobile Service that provides
civil registration services, as well as the Immigration
Service Center for Legalized Labors (for example, offices
in Don Mueang and Raj Burana branch), and the passport
services offered by the Department of Consular Affairs
(For example, the temporary passport office located at
Suwinthawong branch).
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Big C’s tenants can be classified into 5 categories
based on their rental nature and business type:

1. Commercial Retail Unit: consists of merchants
and service providers well-known among consumers, including
apparel stores, restaurants, coffee shops, banks, and
other types of stores. These stores provide goods and
services that customers want, elevating Big C’s image, its
potential in attracting customers, and its goods and services
varieties.

2. Junior Anchor Tenant: consists of tenants requiring
large space to meet their customers’ specific demands.
Examples include home improvement stores, cinemas,
fitness centers, IT mall, and passport offices. These tenants
play an important role in attracting customers to our
shopping mall, helping Big C to become a one-stop

destination for goods and services.

3. Food Court: every Big C supercenter houses a
quality food court with affordable selections, providing an
alternative for customers to spend less on their daily expenses.

4. Big Bazaar: consists of smaller stores selling a
wide range of products, such as accessories, apparels,
local products, toys, etc.

5. Casual Leasing: consists of smaller tenants with
small kiosks selling products that accommodate the trend
and customers’ demand. The rental areas located both
indoor and outdoor will provide customers with a lively and
entertaining shopping experience.The size of the rental
area in our shopping mall varies according to the branch’s
format and location. In 2021, Big C opened 2 new shopping
malls and now owns 215 shopping malls in total, with a
total rental area of approximately 974,558 square meters.
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Supply Chain

The product order system from the distribution center
or the stores adopts modern technologies and sale statistic
data to process orders accurately; the system orders will
be sent directly to over 4,000 suppliers. Big C carries over
100,000 SKU items; suppliers may either deliver these
products directly to the stores or through Big C’s distribution
centers. At present, Big C has 5 distribution centers in
different locations deemed appropriate for each product
category. The Company does so by planning new routes,
making use of cutting-edge software capable of detailed
mathematical modelling to calculate the amount of load,
adjusting delivery cycle and frequency, regulating the
quality of fresh food products, and also using some of our
own hypermarkets stores as a hub for improved last mile
deliveries for our growing Big C mini store network.

Goods and Services

Big C is determined to offer customers a “complete
selection of clean, safe, and great quality products at a
low price every day”. Our experienced purchasing team
selects products from over 3,400 domestic and international
suppliers. Currently, the Company is selling over 200,000
products at Big C 98% of which are sourced locally.
Big C offers every product category and price range,
from the cheapest to premium items and imported products.
Products sold at Big C can be categorized as follows:

° Fresh Food:

Meat,
fruits and vegetables,
ready-to-eat and ready-
to-cook meals, breads

seafood, fresh

and bakeries, milk, butter,
cheese, frozen foods,
and various herbs and

spices.
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° Dry Food: Seasonings and condiments,
beverages, snacks, tea, coffee, powdered milk, diapers,
personal items, cosmetics, cleaning supplies, pet foods
and supplies, and other supplies.

e  Soft line: Clothing (Men’s, women’s, and
children’s), shoes, bags, and accessories.

e Hard line: Wide range of electronic appliances,
both small and large items. For example, televisions,
refrigerators, fans, air conditioners, mobile phones,
computers, laptops, kitchen appliances, and home

entertainment equipment.

° Home line: Wide range of decor, furniture, home
maintenance tools, kitchenware, plastic storage items and
utensils, decorations, automobile accessories, recreation
supplies, sports supplies, toys, stationaries, etc.

° Pharmaceutical Goods and Medical Supplies:
Nonprescription drugs and drugs permitted for sale by
medical professionals (with in-house pharmacists who
provide initial advice and consultation), as well as medical
supplies (E.g., blood pressure monitors, glucometers,
wheelchairs, Covid-19 antigen test kit, etc.).

Furthermore, Big C selected quality products with
affordable prices as alternatives for its customers. Big C
also collaborates with BJC to develop its private label. To
accomplish this, we hire local and international
manufacturers with high-quality standards to produce our
private label products across all product categories. Last
year, the Company changed and improved its packaging
to make it more stylish the developments are ongoing in

order to meet with customers’ satisfaction.
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Quality Control

Big C is determined to continue offering high-quality
goods and services to consumers. To achieve this, Big C
carried out numerous operations; such operations include
the following: selecting goods and services at every step,
developing high-quality and hygienic fresh food products
that are safe for consumers through a strict selection of
manufacturers and material sources, promoting farmers
in managing and developing their produces, and adopting
manufacturing processes that meet safety standards according
to the Food and Drug Administration’s (FDA) requirements.
We have an audit team and a quality control team based
in our fresh food distribution centers. Big C utilizes the
F.Pad system technology to increase efficiency in product
auditing, making the process faster and more accurate. In
addition, we take food safety seriously; we screen and check
for any residues or contaminants at our laboratories certified
by the Department of Medical Sciences, Ministry of Public
Health before making it available to consumers. Not to
mention that we also pay close attention to package quality,
logistics system temperature regulation, and overall conditions
atthe stores to ensure that everything meets FDA requirements.

Big C Big Service

At present, Big C has developed a broader range of
service formats to facilitate customers who come to shop
for consumer goods at our shopping mall. Our services
meet the demand for “one-stop service”, which
encompasses a variety of services, including domestic
package delivery. Big C cooperates with two leading
delivery services in Thailand, Kerry Express (Thailand)
Public Company Limited and Flash Express Company
Limited, to deliver its products to every location in Thailand.
On top of that, we also offer a new optional service-a “Drop
Off” service-to support the current thriving online vendors.
Furthermore, Big C provides a cash deposit-withdrawal
service that is safe and convenient as if the customers
were making transactions at the bank. Big C provides this
service in conjunction with leading banks, for example,
Kasikorn Bank, Siam Commercial Bank, Bank of Ayudhya,
and Bank for Agriculture and Agricultural Cooperatives.
Big C also offers the following services: authentication
service to open a saving account on “LINE BK”, recently
launched one-stop registration service for an insured
person under Article 40 and social contribution payment
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channel for an insured person under Article 39 and 40,
ticketing service (flights, buses, and entertainments),
top-up service (mobile, games, E-Wallet), and global

remittance service.

Additionally, Big C has developed its electronic
payment system, the “Payment Link”, to ease customers
with their payment. When customers make their purchase
by phone call or message to the LINE application, they
can immediately pay with their credit card or transfer
money via PromptPay QR Code using their mobile phones.

Marketing Policy

Big C, “The Thai Retailer with Customers at its Heart”,
is determined to offer products and services to the best of
our ability. We want to offer the best things for customers,
from product variety, price, promotion, quality, services,
to various stores in Big C. Big C is a part of every Thai
family’s daily life, as well as the heart of the community,
and a one-stop shopping center. To meet the needs of
customers in every segment, Big C is committed to
continually improving its operations in order to provide a
great customer experience and satisfaction.

At present, consumers’ behaviors and needs are
changing. Therefore, Big C came up with strategies to
satisfy customers’ demands. We conduct research
continuously to study consumers’ satisfaction and demand,
both in general and specifically for each branch (including
existing and new stores). In addition, we also conduct
follow-ups and analyze customers’ behavior in terms of
purchasing goods and services; This is achieved through
working with C-Smart Solution to analyze customer’s
information and sales data. Furthermore, with the support
from The Nielsen Company Limited, we adopt additional
innovative market analyzing tools (E.g., Promotion
Analyzer, Lifestyle Segmentation, Price Elasticity, etc.),
enabling us to better improve and correct our operations,
as well as respond to and facilitate customers’ needs. We
also do personalized marketing through different channels,
such as direct mailing, SMS, LINE, and mobile applications.

Big C place a heavy emphasis on sales promotion.
Not only do we have a year-round promotion plan, but we
also collaborate with suppliers to plan, select products,
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and select the best promotions beforehand to offer those
to customers in each week, month, and during every
festival. Big C advertises through different communication
channels (For example, brochure, catalog, leaflet,
television, radio, signboards, SMS, and social media (E.g.,
Facebook, LINE, etc.)) to promote products, events and
promotions in order to reach all groups of customer

effectively.

Big Point

In 2021,
from Big Card to Big Point membership. The purposes of

Big C rebranded its membership program

rebranding is to emphasize Big C’s position as a leader in
terms of the membership program and to modernize the
program; another purpose is to highlight the importance
of Big Point’s reward points, pointing out the increasing
benefits and value that Big Point cardholders will receive
from the points accumulated that can’t be compared to
anyone else.

( i SHOPFING \
ONLINE =

cm

Furthermore, Big C is happy to offer personalized
experiences through digital platforms — Big C Application
and Big C TH LINE Account. Customers can log into both
platforms using their mobile phone number registered for
Big Point membership to receive discount coupons along
with other benefits. At present, Big point points
accumulated can be redeemed for discounts which can
be used in place of cash at Big C hypermarkets, Big C
Market, Big C Foodplace, Mini Big C Pure Pharmacy, and
Wawee Coffee Shop. In addition, Big Point points can also
be used as discounts at Big C food courts.
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Packaging Supply Chain
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Our Packaging Supply Chain provides the design
service, the production, the marketing, the distribution of
merchandize and sale of packaging products to various
industries from alcoholic beverages to non-alcoholic beverages
and from foods products to pharmaceutical products. In
2021, total sales of the Packaging Supply Chain accounted
for approximately 14 percent of the total sales of BJC Group.
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Packaging goods and services are divided into 3
business categories as follow:

2.1 Glass Packaging

The Glass Packaging Division in Thailand is composed
of BJC Packaging Company Limited, Thai Glass Industries
Public Company Limited (TGI) and Thai Malaya Glass
Company Limited (TMG). The glass packaging business
continuously strives for improvement in order to boost its
effectiveness and efficiency, reduce the cost of production,
and elevate the quality of products and services to exceed
customers’ expectations. In addition, the Company develops
and supports its personnel’s potential through different
standardization systems (E.g., Lean Six Sigma), training
to educate them about glass packaging manufacturing,
and general management. The Company also uses
cutting-edge technologies for manufacturing and monitoring,
including robots and online systems in the manufacturing
line used for automatic quality control. Overall, the Company
carried out these operations so that it will be able to
compete in both domestic and international markets and
become the regional leader for the glass packaging segment.

BJC has been operating in the glass packaging
manufacturing business for a long time. Therefore, the
Company has various customer segments in different
industries, for example, alcoholic and non-alcoholic
beverages, food, and medical etc. Aside from that, the
Company also exports packaging to international markets,
including the CLMV countries (Cambodia, Laos, Myanmar,
and Vietnam), Malaysia, Indonesia, the Philippines, China,
India, Sri Lanka, Australia, and many European countries.

Marketing Policy

In terms of sales and marketing, the Company has
strategies in place for a variety of operations, including
launching a new product to the market; improving the
product’s appearance by making it stands out, appealing,
and unigque from other products on the market; and
continuing to develop and scale the market for lightweight
bottles then scaling these bottles up to a larger size version.
Additionally, the Company has a specialized team focusing
on research and development of glass packaging’s
properties. BJC focuses on manufacturing high-quality
products and offering great services which can exceed
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customers’ expectations so that the Company can maintain
and expand its domestic customer base. At the same time,
the Company is always seeking potential customers from
Europe, America, and Africa; the Company also cooperates
with joint ventures overseas for manufacturing. All of these
operations contribute to the Company’s outstanding
competitive potential, both domestically and internationally.
Furthermore, in response to the modern lifestyles, the
Company has plans to promote its marketing further
through various online channels. The aims are to build
awareness and communicate useful information to
consumers regarding the use of glass packaging, informing
them that glass is a sustainable and environmental-friendly
packaging that can keep up with changes and support
sustainable growth in the future.

2.2 Aluminium can packaging
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The Company is a manufacturer and seller of aluminium
cans. This is achieved through the Thai Beverage Can
Company Limited (TBC) which is a subsidiary under the
Company, located at WHA industrial estate, Saraburi, Nong
Khae District, Saraburi province. Currently, there is a production
line for the 500, 330 and 250 mm. can; “Sleek” type of cans with
330 and 250 mm. capacity; and the 250, 190, 180 and 150 mm.
“Slim” can. The subsidiary also runs a single aluminium lid
and aluminium cutting and coating production line for aluminum
lids production. TBC used the production technology from
Ball Corporation Limited, the industry leader in aluminium
cans production in the United States. Moreover, TBC and Ball
Corporation have also jointly set up an aluminium can production
plantin Vietnam under the TBC-Global Beverage Can Vietnam
Limited (TBC-BALL VN) engages in the manufacturing and
sales of aluminium cans and lids for beverage products.
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Marketing Policy

Our focus is to continue providing high-quality products
and service to our existing customers whilst at the same
time diversify our customer base to cover new market
segments and geographies. We offer our customers a wide
and expanding variety of product sizes, and continuously
develop the quality and improve the properties of our
existing products through new technology and innovation.

2.3 Plastic Packaging

Berli Jucker Co., Ltd. BDP engages in the production
and sales of plastic packaging while also developing products
through a state-of-art engineering process, excellent cost
management and product improvement know-hows; which
results in plastic bottles, boxes, and lids that can have their
value enhanced through printing, stickers or wrapped in
plastic labels. Examples of these products are cosmetics
products and consumer goods, dairy products, lubricant
products, pharmaceuticals and medical equipment
products, and plastic parts among others.

Marketing Policy

To increase competitive advantages, eachand every
part of the customer coordination and products designing
processes is now catered toward the needs of the market
and for the users of the customers’ products. The Company
has also collaborated with its customers to design and
produce machines that enhance the customers’ manufacturing
performances, which is a unique service that no other
competitors provide. In addition, the Company has plans
to increase its customer base in the food and beverages
segment and aims to increase its manufacturing and
operational performance.
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Consumer Supply Chain
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Consumer Supply Chain is engaged in manufacturing,
marketing and distribution of consumer products, and
providing services for both owned brands and third-party
brands. In 2021, total sales of the Consumer Supply Chain
accounted for 16 percent of the total sales of BJC Group

The Consumer Goods Group is divided into 4
subgroups which are:.

3.1 Food Business Group

The Food Business Group manufactures, market and
distribute products domestically and internationally. The
group includes: Berli Jucker Foods Co., Ltd. (BJF) and
BJC Foods (Malaysia) SDN BHD (BJFM). The Company
also employs external factories to produce and distribute
food and drinks product to external partners as well. The
Food Business Group’s main products can be divided into
4 groups which are the Snacks Product Groups, Drinks
Product Groups, Packaged Fruits Group and Milk and
Yogurt products
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Marketing Policy

The Food Business group has improved upon the
BJC’s brand of food product to be more varied and answer
the customers’ demand. The group also launched new
products into the market and act as a sales representative
of the food and drinks products for our partners to achieve
continuous growth and strengthen our usual channel and
also focuses on potential future channel.
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3.2 Non-Food Product Business group

The Non-Food Product Business group is composed
of Berli Jucker Cellox Co., Ltd. (CPC) and Rubia Industry
Co., Ltd. (RIL). The Non-Food Product Business group’s
product could be divided into 4 group which includes
Personal Care Products, Household Products, Stationery
and Office Supplies Business, and Distribution of Products
for External Partners.

Marketing Policy

In 2021, continued to focus on building a sustainable
growth through the improvement of marketing operations
such as: Product improvement that matches a variety of
customer’s demand, expansion of customer’s base and
increasing the number of distribution channel for products
with potential, increasing the sales promotion activity efficiency,
improvement in product placement to encourage buying
etc. Moreover, newer methods were also employed such
as: the use of online media to encourage in-store sales;
the use of Line application to engage with the customer
and hand out coupons for the Company’s product through
events in order to build a stronger relationship between
the brand and the consumer; and activities with partners
etc. This also includes a more aggressive marketing campaign
which focuses on differentiation and creatively communicating
the products’ selling point in order to generate interest in
the product itself and penetrate new consumer segments
as to expand the business in the future.
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3.3

Logistics Business Group

The Company engages in logistics business through
consignment and warehouse management services as
well as transportation for goods distribution throughout the
country. The Company also engages in representative
services for Custom Clearance and international goods
transportation representative, serving the Group’s subsidiary
and external customers. The Company’s logistics business
could be separated into 3 main groups which are

1. Warehousing Inspection and Pick Up service for
inbound goods, goods storage according to temperature
needs and goods age, goods management according to
consignment order, repackaging, transport order preparation,
all of these are conducted according to the customer’s
Currently, the Company operates 6
warehouses with a combined storages space of more than

requirement.

80,000 square meters and more than 50,000 items in the
inventory. The Fulfillment Warehouse service was also
established to accommodate the online market.

2. Transportation The Company offers goods
transportation service with and without cold or freezing
temperature control for both normal and pharmaceutical
goods. The Company started Home Delivery services by
using the Company’s own transport and various types of
joint transport, these operations are managed under a
modern transport management system (TMS) and
transport tracking through real-time GPS and temperature
control allows the goods to reach the customers on time,
at the correct level of quality, anywhere in the country. The
Company also offers a complimentary service to collect
money upon delivery and goods return from shops.
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3. Customs Brokerage & Freight Forwarding.
Provides customs clearance services with a full range of
service coverage. All forms of transportation, including
sea, air land, are of great importance for importers and
exporters. Under the management of customs specialists
certified by the Customs Department.

Marketing Policy

In 2021, the Company still focused on working closely
with both internal and external customers to continuously
improve customer satisfaction. The Company has also
studied and focused more on expanding its services to
external customers, especially to medium and large-size
businesses, by employing business development teams that
are experienced in logistics to deliver its services to a wider
range of markets and industries. The Company put a heavy
emphasis on its retail businesses, temperature-controlled
products, frozen products, pharmaceutical products, medical
supplies, and home delivery services, by implementing
strategies that emphasize delivering high-quality services to
customers. Such strategies allow the Company to provide
distinct services that cater to each customer’s specific need
with state-of-the-art technology at a reasonable price. In
addition, the Company also focused on providing its services
in conjunction with companies within its group per the policies
of “one-stop service and total logistics solutions”. Currently,
the Company is aiming to expand its warehousing services
and transportation business in the region, as well as its Cross
Border Logistics service, so that its services could cover
every process from upstream to downstream, including the
transportation of goods and services via land, sea, and air,
especially in CLMV countries such as Cambodia, Lao, Myanmar,
and Vietnam. The Company did this to support its expansion
and promote its supply chain activities, intending to be the
region’s number one logistics service provider.
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3.4 Manufacturing and Distribution
Businesses in Vietnam

Our Manufacturing and Distribution business in
Vietnam is divided into three businesses

3.4.1 Thai Corp International (Vietnam)
Company Limited (TCI-VN)

The Company has been granted Investment Licenses
from the Government of Vietnam to operate its import and
export businesses, sales, and distribution of consumer
goods along with other products throughout Vietnam.
Currently, the products that the Company has been
appointed as the sole distributor in Vietnam include Three
Lady Cooks canned mackerel, E'mos and Cellox tissue
paper, tofu products, ready-to-drink soy milk, Malai Thai
confectionery, Yappy rice cracker, Koh Kae peanut snack,
and MIX snack. The Company has also cooperated with
Ichiban Foods Company Limited to develop new soybean
milk, tofu, and kimchi products to increase the variety of
its products in both the traditional trade market and
modern trade market.

Marketing Policy

Due to the highly competitive environment, TCI-VN
has continued to pursue its corporate strength development
plan to increase its competitiveness. TCI-VN has set up
a branch in Hanoi to expand its distribution network in the
northern region of Vietnam and upgraded its management
network in traditional trade channels from an agent system
to a dealer system in a bid to increase the efficiency of the
sales staff. TCI-VN has also developed a training program
to improve the negotiation skills of employees at all levels,
improved its work processes so that it could respond to market
changes, and developed an assessment system so that it could
clearly and quickly monitor the performance of its employees.
Interms of promotional activities, TCI-VN emphasized activities
that match customer needs in each distribution channel and
expanded its customer base for soy milk products to increase
the opportunities for consumers to try out the products by
organizing tasting events in modern retail stores or residential
areas. TCI-VN has also arranged promotional activities in
conjunction with the main campaign of convenience stores.
As for tofu products, TCI-VN has focused on improving
the product arrangement in modern retail stores.
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3.4.2 Ichiban Foods Company Limited
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Ichiban Foods Company Limited (Ichiban) is the first
and only entreprise in Vietnam to start manufacturing fresh
tofu in various packaging and ready-to-drink pasteurized
soy milk under the international standard of quality, hygiene
and safety for consumers that also follows environmental
management standards. These standards act as a
guarantee to create the highest confidence and satisfaction
for customers and society as a whole.

Marketing Policy

To strengthen its presence in the tofu products market
and to create a new market for its products, Ichiban
continues to produce various types of tofu products such
as Tofu Momen, Tofu Omen, and Tofu Non, as well as
ready-to-drink soy milk. This year, the Company launched
kimchi as a new product to improve the variety of choices
for its consumers. All of the Company’s product are
distributed by Thai Corp International (Vietnam) Company
Limited, via modern trade channels, traditional trade
channels, restaurants, as well as retail stores in fresh
markets. However, there are also plans to further expand
distribution channels, especially for providing ready-to-drink
soy milk to schools and universities so that the customers
could have better access to these products.
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3.4.3 Thai An Group

Thai An Group operates sales and distribution
businesses as well as provides logistics services in Vietnam
for various consumer products including home appliances
such as rice cookers and gas stoves, household cleaning
products, personal care products, and food and
beverages. Thai An Group purchases products from
manufacturers or business partners under a trade
agreement that allows Thai An Group to sell and distribute
products across Vietnam. The products sold are both
manufactured within the country and imported from foreign
countries including South Korea, Japan, and Thailand.

Marketing Policy

Thai An Group’s strategy for sales and distribution in
2021 was to grow the sales of its current products and
simultaneously enhance the image of its products and
services. The Company has focused on improving the
quality of product distribution to cover all areas. Regarding
household cleaning products and personal care appliances,
Thai An Group has focused on increasing the sales to large
customer groups such as those in supermarkets and
wholesale stores by adding more products for sale in stores
as well as organizing events at the point of sale
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Healthcare and Technical Supply Chain

Our Healthcare Supply Chain is engaged in distribution

of healthcare products and services of well-known
international brands, whilst Technical Supply Chain
provides a broad spectrum of technical products and
services to customers. In 2021, Healthcare and Technical
Supply Chain accounted for 6 percent of the total sales of
BJC.

4.1 Healthcare Supply Chain

consists of 2 divisions as follows:
4.1.1 Pharmaceutical Division

The pharmaceutical division sells both imported and
domestic drugs, medical supplies, cosmeceuticals,
supplements, and health products. The drugs and medical
supplies that are sold by the Company include original
medicines and generic medicines imported from certified
manufacturers in many countries such as the United Kingdom,
France, Belgium, Germany, Greece, Italy, Argentina, Japan,
South Korea, Taiwan, India, Hong Kong, Malaysia, and
China. Some products are manufactured by manufacturers
in Thailand that have been certified for Good Manufacturing
Practice (GMP) due to the use of quality raw materials
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imported from abroad. BJC also distributes biological
products that play a crucial role in the treatment of various
diseases and are the future drug groups in the pharmaceutical
business. The Company sells a comprehensive range of
therapeutic products for a wide variety of medical branches
including nephrology, hematology, cardiology, endocrine
system, oncology and tumors, genitourinary system, bones,
infections, as well as pediatric medicines and beauty products.
The products are distributed through main channels
including public hospitals, private hospitals, private clinics,
traditional pharmacies, drugstores, and online stores. The
target customers are doctors, pharmacists, patients,
pharmacies, and general consumers.

Marketing Policy

The Company aims to maintain a good and close
relationships with manufacturers and our clients to ensure
continued good performance of our pharmaceutical
business. The Company sought new products from
both current and prospective partners to obtain new
products with unique characteristics or never-before-
domestically-manufactured products. This can offer
customers more quality product alternatives at reasonable
prices. The Company also has plans to expand the market
by launching a variety of new products such as nutrients

for patients, disinfectant spray, long-acting insulin products,
new kinds of anti-diabetic drugs, and immunosuppressant
drugs for kidney transplant patients.
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4.1.2 Medical Division

Our Medical Division imports and distributes
well-known, high-quality and innovative world-class
medical equipment and supplies. We divide our products
into three areas which are 1) Medical Innovation
Technologies, including core products such as Digital
Mammography System, Computed Tomography (CT)
scans, ultrasound systems, Antigen Test Kits and Antibody
Test Kits for Covid-19 etc. 2) Surgery-related products,
including core products such as surgical microscopes. And
3) Comprehensive rescue and recovery products,
including core products such as Automated External
Defibrillators (AEDs), and CPR training learning tools for
medical personnel.

Marketing Policy

The Company attempted to expand not only in the
domestic medical device market but also in the regional market
to increase sales in foreign countries. In a bid to do so, the
Company sought partners in neighboring countries such as
Cambodia, Myanmar, and Vietnam for selling medical devices.
The Company also expanded the sales of its emergency
medical equipment to the public at large. In addition, the Company
still maintained its position as a B2C seller of a comprehensive
range of health care appliances. In terms of marketing, mainly
focus on providing education and workshops to customers so
that they could have first-hand experience on the correct use
of medical equipment. Physicians and medical practitioners
benefit from the aforementioned workshops as they can learn
to use the devices, while patients benefit from the accurate
diagnosis of well-trained physicians.

-




4.2 navdumna:usnisnivinAdn

ﬂ@yauﬁwLLazu‘%mi‘wwm@ﬁmm@aam‘ﬁu 5 Hg

[ %

N

Fhe

4.2.1 AMgIngNUNQaIKknssuy

13T T1A% sl Foand e dndmhe Ingivaiu
HANENTLQARINNTING NS LPERSAN LA3DIENa9 Uas
GHEEL VRN smmummmn@mwummi@ﬂ 138N
LLmqsnamnaamﬂu 5 nau 18 FINATAnAUAIUHEN
Wwine3 gInalungud@iunanlue ris ginanguiad
anEwNIINLAZAN IR NI ﬁqiﬁaa&mwaﬂum%'aﬂéwma
wazgsnazasdhandAnngaamnssnlulssmeadsaus

ABJC pLlelULS

Qur Ingredients, Your Qualities

e

muﬁiﬂwawww wamﬂ NG (NRITU) (WG)

ﬁﬂa‘3~Jﬂﬂﬂ’ﬁ‘l@Vl’]ﬂ’]’iL‘?J’WGD'BﬂQﬂ’W‘JLNaﬂ 2561 Lﬂcj%%%\‘]

(%

SLMEJJQ@Q’]W%’]EJa%ﬂ’]LﬂNﬂm"'VlQ@ﬁ?%ﬂiiﬁi?ﬂl‘ﬂm“ﬁ%%?

7

PD9UILNE el I@ﬂvlﬁﬁﬂ%:ﬂ Usznaugsnavan 2 gananil

1) gsfadumshiduasdadvheaeddungaavnasy
2) ﬁsﬂﬂmmammsmmwa I@ﬂmmuﬁiﬂalmmmmi
fvnaularaasdua Tull 2564 mmumﬁmwummm
LLavafﬂi‘uNaﬂimmmmmwsiwm@maﬂImIma 19
LL@ivLaﬁﬂ%ﬁé“@mmim%fﬂmgmgﬂé’ﬂﬁaﬂweiaLﬁa\‘] wae
fimsvgnagugsnaleanismgaineglnduazfudilng
AR

Berli Jucker Public Company Limited > 77

4.2 Technical Supply Chain
Products and services in this group are divided into

five divisions as follows.

4.2.1 Specialties Division

BJC Specialties Company Limited provides a wide
range of food, beverage, cosmetic and chemical industrial
ingredients, which we import from our numerous leading
ingredient supplier partners worldwide. We divide our
businesses into five areas; Bakery ingredients, Food and

nutraceutical ingredients, Industrial chemicals and

refrigerants, Cosmetic ingredients, and Vietham business.
a’ﬂ

e
=90

White Group Public Co., Lid.

Quality and Sustainables Growth with Partners.

N

As for White Group Public Company Limited (WG),
one of Thailand’s leading chemical supplies distributors

which BJC acquired in 2018, its businesses have been
growing continuously. White Group Public Company
Limited operates two main businesses which are 1) the
import and distribution of industrial chemicals such as
industrial chemicals for the oil industry, petrochemicals for
the food industry, analytical chemistry and laboratory
equipment, industrial chemicals for coating and plastic
industries, and oleochemical products, and 2) Rental
property business that offers rental office buildings and
warehouses. Despite the fierce competition in 2021 and
the impact of the widespread of COVID-19, White Group
was still able to keep its customer base. The company
was also able to expand its business by seeking new
partners and adding more products.
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Marketing Policy

The Company maintained its policy of focusing on the marketing
of specialized ingredients and raw materials with salient
characteristics and creating value for customers via presentation
and technical support. The Company also emphasized the
development of new products and the enhancement of
product quality together with customers and partners through
BJC'’s technical team and laboratory. At the same time, the
Company also sought to maintain its capability in price
competitiveness for its ingredients and raw materials that are
high in quality but can be easily substituted. Furthermore,
the Company also tried to actively procure new products to
be launched in the domestic market by focusing mainly on
products that are in global trends and are environmentally
friendly, which are also in line with the Company’s strategy,
vision, and mission to create sustainability for its business.

4.2.2 Engineering Department

The engineering department focuses on providing
solutions related to the engineering industry, which can be
divided into 4 product line; 1) BerliCrane provides consultancy,
design, installation service and the after-sales service
professionally for all types of cranes 2) Berlitronic provides
industrial weighing machine and the weighing control
system 3) The storage systems and equipment for warehouse
and 4) Solutions for retail business, whether it is store fixtures,
display shelving, shopfitting, checkouts, trolleys, baskets, etc.

Marketing Policy

The Company’s marketing strategy focused on building
a sustainable relationship with partners and customers,
both current and new, by expanding its after-sales services
to increase profits and sales opportunities for other products.
Furthermore, the division also sought to respond to every
aspect of customers’ needs through the effort of the sales
team, installation team, and after-sales team in a bid to
boost the potential for business growth. In regards to
partners, a solid relationship makes it possible for the
Company to negotiate better. At the same time, finding
new partners also makes it possible for the Company to

satisfy various market needs.
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4.2.3. Thai-Scandic Steel Company Limited
(TSS) Limited

Thai-Scandic Steel Company Limited (TSS) is a company
that designs, manufactures, and galvanizes steel structures
that are used in high-voltage transmission line towers,
telecommunication towers, and general industries, both
domestically and overseas. TSS is one of the companies
that received approval from the Electricity Generating
Authority of Thailand to manufacture 500-kilowatt high-voltage
transmission line towers. The Company is also recognized
by world-leading companies such as ABB and SIEMENS.
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Marketing Policy

TSS places great importance on building good
relationships with each customer in order to develop long-term
relationships and sustainable growth. In the past year,
more contacts were made and more services were provided
for customers, such as a visit to the site to participate in
troubleshooting or the development and improvement of
work processes to further support effective coordination.

Due to the decreased demand from EGAT, which is
the main customer, TSS has to seek out other markets,
such as PEA which is a continuation of initiative from the
past year. This also entails a focus on steel structure work
for general industries or galvanization steel which has high
demand resulting from steel structure work. As for
international markets, TSS still received orders on high
voltage substation projects from abroad, though less than
last year due to Thai Baht appreciation.
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4.2.4 Graphic Systems Division

Focuses on providing digital printing technology and
software to packaging design and printing industries in
order to assist them in creating unique product images,
preventing counterfeit products, creating additional value,
reducing the time used in production processes and
lowering the cost for entrepreneurs in the packaging
industry. The following are types of packaging provided:
Rigid Packaging, Semi-Rigid Packaging, Flexible
Packaging, and Label Product.

In the printing industry division, the Company employs
specialists who can provide advice on digital printing
technology and package designing with software. In order
to reach the highest production efficiency and lower the
cost of management, Enterprise Resource Planning (ERP)
service is also provided to assist with controlling and
overseeing the entire system of package printing industries
specifically. There are also engineer teams who are ready
to provide after sales service in order to establish trust and
partnerships with customers which will create long term
benefits for the company.
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Marketing Policy

The growth of online businesses resulted in more
unique consumer behaviour, with the demand for specific
and safe products with fast delivery. Therefore, the division
focuses on educating entrepreneurs in technology
development and packaging design to catch up with
rapid changes in this industry, through methods such as
online seminars on new demands of consumers,
increasing the efficiency of production and packaging
design, and cost reduction in order to stay competitive.
The division also supports entrepreneurs on Web to Print
online business in order to create more sales channels
that can reach medium-sized and small customer bases,
and on SMEs, OTOP food, beverages, pharmaceuticals,
cosmetics, and ecommerce businesses that require unique
and distinct packaging as well.

4.2.5 Berli Asiatic Soda Co.,Ltd

Berli Asiatic Soda Co., Ltd (BAS) is an industrial
chemichal product distributor. The Company’s main
product is soda ash which can be used in various industries
such as glass bottle manufacturing industry, ceramics
industry, glass industry, mining industry, detergent
industry, etc. BAS imports products from overseas
manufacturers and distributes them to customers in
Thailand.

Marketing Policy

Currently, most customers of BAS are glass packaging
manufacturers that operate in Thailand. The company is
expanding the customer base to the sheet glass industry
and studying the market and the competition in other
industries. BAS continues to maintain the standard in
storage of products imported from the manufacturer in
Kenya and distributing the products to domestic
customers according to the delivery plan made by them.
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5.1

Books and Magazine Distribution
Business

The Company operates books and magazines
business through Asia Books Co.,Ltd (AB), the largest
English books importer and distributor in Thailand. AB also
publishes books that describe the culture, art, and beauty
of Thailand in various aspects. Moreover, AB is the one
and only foreign magazine distributor in Thailand and a
distributor of lifestyle products, notebooks, stationeries,
and products to enhance learning and reading skills as
well as the development of children in different levels.
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AB is currently the no.1 English books and magazines
seller and distributor in Thailand, covering all sales and
distribution channels through AB’s retail distribution
channels with bookstores under the brands “Asia Books”
and “Bookazine.”, and more than 49 branches across the
country. These channels also include Chiang Mai’s
“Suriwong Book Centre” and bookstores in Don Mueang
International Airport and regional airports. AB has over 300
wholesale distribution channels. There are also textbooks
in both Thai and English, academic books on various
subjects in both print and digital formats, and academic
databases for libraries of over 400 educational institutions
all over Thailand, as well as exhibition and seminar sales.

Marketing Policy

AB has constantly adjusted and added a variety of
products in accordance with consumer behavior in order to
expand the customer base and increase AB’s income. Online
sales channels were created via Line@ and Instagram. In
addition, the Company also offers books that can be ordered
through Foodpanda as an alternative to customers in order
to respond to their behavior during COVID-19.

To target customers who are interested in purchasing
lifestyle products, stationeries, office supplies and to increase
sales towards teenagers and people of working age, AB has
changed the proportion and added a variety of lifestyle
products in accordance with the market conditions and the
needs of customers by becoming a distributor of the famous
“Artbox” brand from Korea, which offers beautiful stationeries
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and items suitable for teenagers and people of working age.
In addition, AB has produced good quality stationeries and
office supplies at an affordable price under the brand “Win”
and produced toys to develop children’s skills along with
imagination and learning under the brand “Hot Focus” for
girls and “Recur” for boys. Moreover, bookstores have been
rearranged, for example, Mega Bangna branch turned into
a store that sells books for children and youth specifically.
Areas for selling children and youth books are also added in
some branches in response to the growing trend in the
English books for children and youth, as well as increasing
the proportion of book sales in the foreign language learning,
English-language test books, and knowledge books of
various categories in order to support the needs of the
students and people of working age. AB also sells
English-language books to neighboring countries such as

Myanmar, Laos, Cambodia, etc.
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Sustainable Development Policies
and Goals

The Company implemented a “Sustainable Development
Policy” that was endorsed by the Sustainable Development
Committee. The Policy is reviewed annually to ensure that
the Company’s policy of conducting business operations
in accordance with sustainable development guidelines
remains appropriate, effective, and able of adapting to the
changing business environment and competition that has
become the New Normal; and to ensure that the Company
is prepared to deal with the current state of business and
society that is the Next Normal as well.

The Group is committed to being a leader in conducting
sustainable business operations in accordance with
sustainable development guidelines, by instilling trust in
stakeholders through excellent and transparent operations,
and by developing innovative solutions on a continuous
basis. This is done to improve the organization’s ability to
create value and protect the interests of all stakeholders.
Furthermore, in accordance with the Sustainable Development
Policy framework, the Company committed itself to
constructing a sustainable future for the economy, society,
and the environment.

The Company has established and clearly divided
responsibilities to the Sustainable Development Committee,
Sustainable Development Subcommittee, Sustainable
Development Working Group, and Sustainability and Risk
Management Department in order for them to be effective
and work in the same direction, as well as to meet intemational
standards. In addition, the Sustainable Development
Committee would hold a meeting once a quarter every
year. This is to ensure that the committee operate in
accordance with the visions, missions and comprehensive
business strategies in the economic, social and
environmental aspects, which are the guideline framework
for the Company’s sustainable business operations.
Furthermore, the Sustainable Development Committee
would monitor progress and provide advice on sustainable
operations, as well as take into account all stakeholders,
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including customers, employees, business partners, society,
and communities. Moreover, the Company focused on
developing towards sustainability and growing the business
in accordance with the sustainable development
frameworks aligned with the United Nations’ Sustainable
Development Goals: SDGs

In 2021, the Company developed the organization’s
sustainable development Strategy, emphasizing the importance
of addressing the economy, society, and the environment.
The following are the details of the “B J C” Sustainable
Development Strategy:

B: Better Living

The Company focuses on environmental preservation
so that every living being on the planet can live and prosper.
Furthermore, the Company conducts its operations with
caution and seeks to minimize environmental impact, while
also evaluating compensation and restoration of destroyed
nature or generating the most favorable effects. Climate
change and the utilization of natural resources are two of
the most pressing concerns facing business today. As a
result, the Company has developed an environmental
policy and set goals for lowering greenhouse gas emissions,
water use, energy consumption, and waste production.

S
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Moreover, a number of projects have been conducted to
aid in the achievement of the aforementioned goals. For
example, Solar Rooftops have been installed at both the
Company group’s factories and Big C’s branches. This is
to increase the use of renewable energy sources. Increasing
the percentage of recycled cullet used as a raw material
in the manufacture of glass bottles. Installation of insulated
glass in the freezer to save electricity and the use of more
environmentally friendly refrigerants, etc.

J: Joint Success

The Company operates its business in accordance
with sustainable growth guidelines by emphasizing good
corporate governance, risk management and business
ethics. In addition, the Company encourages its trading/
business partners and supplier to operate in accordance
with the sustainable growth frameworks. Furthermore, the
Company has established Supplier code of conduct and
communicates it to various partners to use it as a guideline
for business operations. Moreover, the Company holds
various activities to help promote and support its suppliers,
as well as build good long-term relationships together. This
is done so that trading/ business partners and supplier who
are in the Company’s supply chain can operate their business
smoothly, successfully and grow together with the Company
sustainably, matching the vision of BJC in being “Your
Trusted Partner for Sustainable Better Living”

C: Caring for Community

The Company cares and pays attention to everyone
in the community, including employees, customers, consumers,
and surrounding communities, with the hope that everyone
can live together happily, have a good quality of life, feel
safe and be healthy, as well as respect the human rights
of all. The Company, therefore, has established various
related policies such as human rights policy, occupational
health and safety policy, etc. Furthermore, the Company
has established Corporate Social Responsibility (CSR)
strategies and regularly conducted various activities to
help the community. In regard to the employees, the
Company has conducted several operations to take care
of allemployees equally and to promote workplace happiness,
as well as continually develop knowledge and competence
of employees. Additionally, since customers are at the
heart of the business, the Company placed a greatimportance
on consumer health and safety, as well as paying much
attention to all customer satisfaction levels.
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The Company has set both short-term and long-term
targets related to key issues in sustainability such as a
target for reducing greenhouse gas emissions, a target
related to supply chain management, and a target for
social activities, etc. In addition, these targets are set in
accordance with the United Nations’ Sustainable
Development Goals (SDGs), Thailand’s Sustainable
Development Goals, Company’s sustainable strategy,
and Materiality Topics for sustainability. The details of each
goal and performance data are published in the Company’s
sustainability report. Furthermore, the Company has
established strategic directions to drive company
operations toward the Company’s highest sustainability
goal, Growing Sustainably Together.
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The Company has always operated its business with

a commitment to the sustainable development approach.
The Company was recognized for a number of
accomplishments in sustainability management both
domestically and internationally in 2021, including:
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. Selected as a DJSI Yearbook Member for the Food
and staples retailing industry of the Emerging Market from
the 2021 annual assessment. The Dow Jones Sustainability
Indices (“DJSI”) is a family of indices tracking the performance
of the world’s leading companies in terms of economic
(and good governance), social and environmental criteria.
Moreover, these indices are accepted by institutional investors
around the world and served as benchmarks in investing.

Sustainability Indices
Powered by the S&P Global CSA

Sustainability Award
Industry Mover 2021

S&P Global

.« l&Sumsuszmediali The Sustainability Yearbook
2021 289 S&P Global wazlédsus1eYa Industry mover
°ua@aqnamnﬁuﬁmﬁnmmnm“auﬁwaﬂnnﬁhn Food
and staples retailing) LL&nﬂmmwmmummmw‘nhmﬁ
w@Jmmimmumumummawﬂ%nmuammama@
LLazummInmnumnnqmmamaunumwnmm
IuaqmmnﬁauLﬁmﬁ’uanﬂﬁ"ﬂaﬂ

. Named in S&P Global’s The Sustainability
Yearbook 2021 and was awarded the “Industry mover” for
the Food and staples retailing industry. This demonstrates
the Company’s commitment to continually improving
sustainability operations. This also indicates that the
Company is the most outstanding compared to companies
in the same industry from around the world.

FTSE4Good

. lEsudadenlfifuasnsndsiienudeiuszaulan
“FTSE4Good Index Series” @aiiuniteluguidusin
Suanudeiudlesunssansuszaulandidssliudnann
TunsEARUEIREILINE DN F9AN La5ITHALAS
(Environment Social and Governance: ESG) ‘ﬁlﬁf@ﬂna
‘W@]Gﬁ Faa (FTSE Russell) Ussinedengu WRAST9NTS
Lﬁuuwnnmnnﬂmwua AN19T31UN1TA VAU IUA T
auiefiuszauana

»  Selected as a member of the global sustainability
index, the “FTSE4Good Index Series”, one of the leading
sustainability indices that are globally recognized in
assessing the effects of an operation in Environment,
Social and Governance (ESG) held by FTSE Russell,
England. This indicates that the Company has a potential
and has international sustainability standards.
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THAILAND
SUSTAINABILITY
INVESTMENT 2021

. vLm‘umLaaﬂlmﬂuammﬂmaﬁﬂau‘ﬁumw(THSI)
@amamﬁu‘ﬂ‘w 2 sﬁmam%aﬂmwmmwi welne
Lﬁuw‘ﬂi Lam I@ﬂwmimwmmimLummmaamww
NN L‘uzm‘mmimLuuﬁiﬂaamwwu mmmamn@aau
HAMNITURATDUADFIAN WATHNITUIHITIIUAINARN
1538NAVR (Environmental, Social and Governance #3e
ESG)

ESG100

Environmental - Social - Governance

. VLéT%fuﬁ@Lﬁaﬂlﬁﬁu%ﬁﬂuu’%ﬁwﬂqN%é’ﬂw%’wﬁ
ESG100 annaantiulnawest lagdsziiuussnaanzidan
AflseiinnulnaEusNuRsaEeN SN War5I3HALNE
(Environmental, Social and Govemance Iuﬂammmi
(Services) mamaqmuﬁ‘w 4 (mu,m W.¢1. 2561-2564)

MSCI

. UEnlETumMsUSURNS USRI Ea e MSC
ESG Ratmgs aNIzALU BB ai“@m BBB lag MSCI ESG
Research GmLﬁu'ﬁmmmmwmmmewmu,a 2AN
Widedalugudai ESG lussduwnsnana

. Selected as a member of the Thailand Sustainability
Investment (THSI) for 2 consecutive years. This was
assessed by the Stock Exchange of Thailand, who evaluate
the operation of a registered Company that has a sustainable
business operation, takes the environment into account,
has social responsibility, and operates in accordance with
the principles of corporate governance (Environmental,
Social and Governance or ESG).

2021

e Selected as one of the companies in the ESG100
group from Thaipat Institute; registered companies are
evaluated based on outstanding performance in
Environment, Social and Governance (ESG) in Services

group for 4 consecutive years (From 2018-2021)

e The Company’s MSCI ESG Ratings have been
upgraded from BB to BBB by MSCI ESG Research, an
international credible agency that specialized in ESG
indices.
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Managing Stakeholder Impacts in
the Business Value Chain

Business Value Chain

The Company conducts its business responsibly and
in accordance with good governance principles, taking into
account social and environmental consequences. This is
to help the organization achieve sustainable development.
Moreover, the Company involves its stakeholders in the
procedure, with the objective of promoting and fostering
collaboration in sustainable operations. In addition, the
Company considers the relationships of important stakeholders
in its upstream to downstream operations, such as product
manufacturing, packaging (such as glass bottles and cans),
and consumer products (such as snacks, soap, shower
cream, and tissue paper). Furthermore, the Company has
manufacturing factories that operate both domestically and
internationally, with each factory emphasizing the importance
of obtaining quality raw materials from suppliers in a sustainable
manner, as well as increasing knowledge and developing
the potential of its suppliers. This is done to put raw resources
into a high-quality manufacturing process that does not
harm the environment or the communities around it. For
product delivery, the Company has a subsidiary that manages
warehouses and provides transportation services in order
to provide high-quality items while also reducing carbon
dioxide emissions. Additionally, the Company has a retail
business, Big C Supercenter department store, which
serves as a distributor for both the Company’s and other
entrepreneurs’ products. Regarding the Company’s
aforementioned businesses, the Company has operated
them with the interests of its stakeholders in mind. This is
to reflect the Company’s commitment to producing value,
delivering high-quality products and services, and providing
innovative solutions that go above and beyond to fulfill
expectations and continuously creating prosperity and
sustainability for all stakeholders.
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Stakeholder Analysis in the Business Value Chain

The Company has conducted Stakeholder Analysis
for stakeholders that are related to the Company group,
the stakeholders are divided into 10 groups, namely employees,
board members, customers, partners, lessors, shareholders,
society, communities, media, and government agencies.
Additionally, the Company has also assessed the importance
and impacts of each stakeholder group in the business
process and the Company’s value chain, as well as
assessed stakeholders’ expectations both internally and
externally. This is to know the needs of all stakeholders.
Furthermore, the Company has given stakeholders
opportunities to express their opinions through various
channels such as whistleblowing channels, customer
complaints channels, customer satisfaction surveys,
employee engagement surveys, shareholder meetings,
communication with surrounding communities, etc. Moreover,
the Company analyzed and considered important issues
to improve operations in accordance with the needs and
expectations of the stakeholders, as well as to prevent
risks and reduce the impacts that may cause business
interruption. This is because each process is important to
different stakeholders.

In addition, the Company has established important
issues on organizational sustainability, by conducting
surveys on each group of stakeholders to get feedback.
The information gathered would be used to select and
prioritize the importance of these issues to reflect the
aspects and needs of stakeholders, and then combine with
business importance, until they came out as important
sustainable issues; BJC Materiality Topic”.
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’Sustainability Management

The Company places great importance on Sustainable
Development in 3 areas, namely, economic,
environmental and social. The key points of the operations

for 2021 can be summarized as follows:

Sustainable Development in Economic
(and Good Governance) Aspect

The consequences of the COVID-19 pandemic
become increasingly severe in 2021, having a significant
impact on the country’s economy and the Company’s
operation. The Company makes an effort to carefully
manage risks and respond to emergencies. This is to keep
the Company afloat. Furthermore, the Company’s business
activities are guided by good corporate governance,
business ethics, and anti-corruption standards.
Furthermore, the Company has established a business
code of conduct and other related policies to serve as
corporate operational guidelines, as well as a whistleblowing
channel through which various stakeholders can share
important information that can be used to appropriately
improve the Company’s work.
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In addition to the covid situation, there were several
risks and crises or emergencies such as flood, a fire broke
out at the Mingdi Chemical Plant, which is located near
the plant of Company’s group, as well as problems with
shipping that affect the supply chain of many companies
under the BJC Group, etc. The Company, therefore, attaches
great importance to risk management and crises. The
Company also has a Risk Management Committee that is
responsible for overseeing corporate risk management to
be in accordance with the principles and guidelines of the
Committee of Sponsoring Organizations of the Treadway
Commission - Enterprise Risk Management (COSO-ERM),
an international standard for risk management. Furthermore,
the Company considers risk management to be an essential
component of every process in BJC’s business operations
and must be connected at all levels. This is to enable BJC
to adjust and operate its business in changing situations
in a systematic and continuous manner. Additionally,
every company/ Business Unit will regularly perform risk
assessment of different types and determine appropriate
risk management procedures. In addition, the Company
also has an Audit Committee that is responsible for
overseeing the Group Internal Audit Department. The
Audit Committee will review the risk management and
internal control of each company/ Business Unit for
efficiency and effectiveness. For dealing with emergencies
and crisis situations, the Company has established a
management policy for continuous business operations,
as well as the process of dealing with critical situations
when an emergency arises. Additionally, the Company has
set up a Crisis Management Response and Support Team
(CMST) which gathered representatives from various
relevant agencies to monitor the situation closely,
determine appropriate management methods, as well as
report the situation to the Chief Executive to make decision
for planning or provide policies for managing various
situations in a timely manner.

The Company is acutely aware of the importance of
products and services’ quality and safety. Therefore, the
quality of products produced by the factories of affiliated
companies has been continually improved, through the
use of several technologies and innovations to improve
the quality of products. Additionally, all factories are certified
with international quality standards. For retail business,
the Company places a great deal of importance on the
quality and safety of the products it sells, especially house
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brands, fresh foods and ready to eat product cooked on
site. This is to make the product to be of good quality, safe
and at a reasonable price. Furthermore, the Company
promotes the development of customer service both online
and offline to meet customer needs and create customer
satisfaction. Moreover, surveys and suggestions from
customers have been conducted and collected regularly.
The data collected is to be used for better improving
products and services to meet the needs of more diverse
customers that are rapidly changing.

For supply chain management, the Company has
long-term strategies and goals for sustainable supply chain
management. Supplier Code of Conduct has also been
established to be used as operational guidelines that are
in accordance with the Company’s sustainable business
practices. Moreover, the Company also promotes risk
management of business partners/ suppliers , focuses on
building good relationships with suppliers and emphasize
suppliers development for sustainable growth together.

Sustainability Management in Environmental Aspect

Global warming and climate change are of great interest
to the globe in 2021, and other environmental problems
are becoming increasingly serious. As a result, the Company
has reviewed the environmental policy and other related
policies, with an awareness of operating business on the
basis of social and environmental responsibility. Additionally,
the Company also builds a sustainable relationship between
the business and the ecosystem, operates the business
by using limited natural resources appreciatively along with
taking various proactive actions to tackle climate change.
This is done in conjunction with an effort to minimize
environmental impacts and find ways to increase the positive
impacts and raise productivity throughout the supply chain.

The Company is committed to minimizing the impacts
of its operations on the environment, therefore, both short-term
and long-term targets related to the environmental
performance were set. Moreover, the information, target
and environmental performance are disclosed in the
Company’s sustainability report, from the amount of
greenhouse gas emissions, energy use, water use, waste
generation, raw material and packaging use. In addition,
the Company strives to improve its environmental and
safety data collection processes to be more standardized,
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by hiring a consulting company to help improve the accuracy
and efficiency of the data collection. Additionally, the Company
also hires a reliable and recognized audit company to
verify the accuracy and completeness of the environmental
and social information disclosed in the sustainability report,
in order to ensure that the information complies with the
GRI (Global Reporting Initiative) reporting standards, a global
standard for sustainability reporting. However, this report
is not a solely financial report, but a report that details the
organization’s performance in the aspect of environmental,
social, economic and sustainable development aspects
too. Hence, this will minimize the risks, protect the image
of the organization to be able to compete in the market for
a long time and build confidence for all stakeholders.

In 2021, the Company hold several activities and
projects to promote environmental protection, especially
energy management. The Company also tackled climate
change issues, namely, through the installation of Solar
Rooftops in the plants and stores of Big C to increase the
proportion of clean energy use and the joint project with
Thailand Greenhouse Gas Management Organization
(TGO) to offset carbon emissions; making Big C Pathum
Further
activities and projects held by the Company includes the

Thani the first branch to be carbon neutral.

installation of the insulated glass in the freezer to save
energy and reduce the wasted refrigerants, the project
‘Separate and Exchange for Tissue’, a project that promotes
waste separation in the community, the project ‘Green
Roof’ that helps collect waste from consumers and bring
it back to benefit the community, the project ‘Planting Big
Trees for Our House’ that helps increase green spaces for
the community. Moreover, the Company has improved the
product packaging to make it more environmentally friendly.
A subsidiary also received Green Industry Awards (Level
4 and Level 5) from the Federation of Thai Industries. The
details regarding the activities and projects are disclosed
in the sustainability report and the Company’s website.
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Sustainable Development in Social Aspect

The Company emphasizes on operating its business
with social responsibility in every operation, by treating all
groups of stakeholders with respect for their human rights
as a basis. Additionally, the Company prioritizes fair and
equitable treatment of employees, as well as rigorous
adherence to applicable law, regulation, and relevant
requirements. Furthermore, the Company has established
a human rights policy and other relevant policies, as well
as conducting the Human Right Due Diligence to
consider the risks and issues related to human rights of
various stakeholder groups. This is to form a prevention
plan and take appropriate actions, as well as establish
problem-solving and remedial procedures should human
rights violations arise in the Company’s value chain.

In 2021,
matters related to the situation of COVID-19 pandemic to

the Company has assessed human rights

carefully deal with relevantissues and the summary assessment
report has been disclosed on the Company’s website.

The company realized how important it is to have
high-quality personnel who will drive the organization
forward. As a result, the Company prioritizes developing
a work atmosphere that draws new generations. This is
done to attract a new generation of talented individuals to
join the organization. Furthermore, the Company considers
the compensation based on knowledge, competence and
job position fairly, as well as improves the welfare to the
satisfaction of the employees as a whole and meets the
basic human needs. Additionally, the Company provides
employees with quality of life and well-being and also
conducts an annual employee engagement assessment.
The assessment results would be analyzed, then the
Company would form a plan to improve the process of
taking care of employees to be more effective. In addition,
the Company maintains the working environment to be
safe for employees’ lives and properties, especially during
the COVID-19 pandemic, the Company has set various
measures to prevent the spread of the pandemic in the
work area, along with encouraging all employees to be
vaccinated thoroughly. Furthermore, the Company provides
assistance to employees who are ill due to COVID-19 so
that all employees can work comfortably and happily. Due
to the ongoing COVID-19 situation, the Company has
encouraged its employees to regularly access the trainings
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to increase their knowledge and develop their potential
through online training (This is done to avoid the crowd
gathering). This will help the personnel development to be
effectively and efficiently carried out and provides employees
with sufficient knowledge and competence suitable for
business operations in the current situation.

When it comes to the surrounding society and communities,
the Company focused on maintaining relationships with
the communities through regularly organizing social activities
and establishing strategies for social activities that comply
with the Company’s guidelines and the United Nations
Sustainable Development Goals (SDGs). Moreover, the
Company places importance on the development of education,
maintaining the good well-being of all, preserving art and
culture, as well as taking care of the community’s environment.
In addition, the Company strives to achieve the goal of
creating values for society by supporting and engaging
with the communities to ensure a sustainable development.
Furthermore, the situation of COVID-19 epidemic in Thailand
has become more severe than the previous year (2020),
the Company, therefore extends its’ heartfelt concerns to
everybody in the society and wishes for all to safely get
through this crisis. This is achieved through continuously
organizing several projects to aid the communities and
people affected by the epidemic. The Company provided
both financial and necessities to hospitals, field hospitals
and community isolation to aid medical personnel and
patients with COVID. This includes the collaboration with
Bangpakok 1 Hospital to establish a field hospital to
support the growing number of patients with COVID.
Additionally, the Company also provided the area of Big
C to be used as vaccine distribution points that help
people get the vaccine thoroughly. The details about
society-related activities and projects have been disclosed
in sustainability report and on the Company’ website.
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General information

Berli Jucker Public Company Limited Information

Name of Company Berli Jucker Public Company Limited
Symbol BJC
Head Office Berli Jucker House 99 Soi Rubia, Sukhumvit 42 Road, Phrakanong,

Klongtoey, Bangkok 10110

Investor Relation Tel: 0 2146 5416 and 0 2146 5461
Email : IR@bjc.co.th

Registration Number 0107536000226

Registered Capital: Baht 4,114,626,999 divided into 4,114,626,999 ordinary shares with par value
of Baht 1 each.

Paid-up Capital: Baht 4,007,796,699 divided into 4,007,796,699 ordinary shares with par value
of Baht 1 each (as of 31 December 2021)

Voting Rights: 1 Share per 1 Vote

Tel: 02146 5999 (D.I.D. System)

Fax: 0 2146 9309

Website: www.bjc.co.th

Business Type The Company is involved in manufacturing, distribution and other service

activities in the follow areas:

1. Modern Retail Supply Chain
Operates multiple format physical and online modern trade stores through
its omni-channel model, and with its dual retail property model leases space
for third party retailers and service providers in its shopping malls.

2. Packaging Supply Chain
Manufacturing, marketing, and distributing packaging products,
including glass containers, aluminium cans and rigid plastic containers.

3. Consumer Supply Chain
Manufactures, markets and distributes consumer products in both food and
non-food segment for both owned brands and third parties brands.
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4. Healthcare & Technical Supply Chain
Healthcare Supply Chain is engaged in distribution of medical and
pharmaceutical products and services of well-known international brands,
whilst Technical Supply Chain provides a broad spectrum of technical
products and services to customers.

5. Other Business groups
Involved in various retail businesses in Southeast Asia, including operating
Asia Books, the leading English books importer and distributor in Thailand,
and in seeking M&A and new business development opportunities.

Thailand Securities Depository Company Limited

93 Ratchadaphisek Road, Dindaeng, Dindaeng, Bangkok 10400
Call Center: 0 2009 9000

Fax: 0 2009 9991

Deloitte Touche Tohmatsu Jaiyos Co., Ltd.

11/1 AIA Sathorn Tower 23-27" Floor, 25" Floor, 183 South Sathorn Road,
Sathorn, Bangkok, 10120

Tel: 0 2034 0000

Fax: 0 2034 0100

Weerawong Chinnavat & Partners LTD

22" Floor, Mercury Tower, 540 Ploenchit Road,
Lumpini Pathumwan, Bangkok 10330

Tel: 0 2264 8000

Fax: 0 2657 2222

The Stock Exchange of Thailand

The Stock Exchange of Thailand Building

93 Ratchadaphisek Road, Dindaeng, Dindaeng, Bangkok 10400
Tel: 0 2009 9000

Fax: 0 2009 9991

Bangkok Bank Public Company Limited
333 Silom Road, Bangkok, Bangkok 10500
Tel: 0 2230 1477 8

Fax: 0 2626 4545 6
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