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Gr
oup 
Au
dit  

Berli Jucker Public Company Limited and the group company (hereinafter referred to as "BJC 
Group") emphasizes on sustainable natural resource management. Therefore, we have 
established guidelines for agricultural raw materials sourcing to support the reservation of 
the environmental and sustainable development. 
  
Scope 
This guidelines applies to the business operations under Berli Jucker Public Company Limited 
and its subsidiaries.  
 
Guidelines 

1. The procurement of agricultural raw materials must comply with the applicable laws, 
rules regulations of government, company policies, business ethics, and the code of 
business conduct. 

2. Sharing knowledge and helping business partners who are agriculturists to operate 
business with the company group and grow together sustainably. 

3. Supporting the protection of biodiversity and preserving the ecology in agricultural 
areas. 

4. Promoting water consumption in agricultural production efficiently to reduce excess 
consumption of water and conserving of natural resources. 

5. Supporting the protection of soil fertility and maintaining the quality of soil used in 
agricultural activities. Moreover, we do not encourage farmers to burn crops or humus 
to maintain soil fertility, prevent wildfire, and reduce air pollution. 

6. Business partners should minimize use of agrochemicals and restrict use of pesticides 
that listed as hazardous substances by law. 

7. Considering transport distance for agricultural raw material between cultivated areas 
and product distribution areas to maintain product quality, reduce cost and 
environmental impact caused by transportation. 

8. Supporting the distribution of organic products to promote the health and safety of 
customers. 
 


